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Ɉɛɡɨɪ ɪɵɧɤɚ ɨɮɢɫɧɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ 
 Ʉɢɟɜ 

ɢɬɨɝɢ 2014 ɝ.  
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ɉɪɟɞɥɨɠɟɧɢɟ ɧɚ ɪɵɧɤɟ ɨɮɢɫɧɨɣ 
ɧɟɞɜɢɠɢɦɨɫɬɢ Ʉɢɟɜɚ 

ɇɚɡɜɚɧɢɟ Ɋɚɫɩɨɥɨɠɟɧɢɟ 
Ʉɥɚɫ

ɫ 
GLA, 
ɦ2 

Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ 
ɉɚɪɤ – 2 ɨɱ. 

ɩɟɪ.Ⱥɯɬɵɪɫɤɢɣ,7 ȼ 16 000 

Ʌɚɝɨɞɚ  ɭɥ. ɉɨɥɟɜɚɹ, 21 ȼ 18 000 

ɋɢɝɦɚ  ɛɭɥ.ɂ.Ʌɟɩɫɟ,6 ȼ 18 000 

Ⱦɨɦɢɧɨ ɭɥ.ɇɢɠɧɢɣ ȼɚɥ, 51 ȼ 8 810 

IQ Business Center ɭɥ.ɋɬɪɭɬɢɧɫɤɨɝɨ,13-15 Ⱥ 32 100  

Ȼɐ  
ɭɥ.Ƚɨɪɶɤɨɝɨ,64/16 

ɭɥ.Ƚɨɪɶɤɨɝɨ,64/16 ȼ 3 700 

Ȼɐ Dymeevskyi ɩɪɨɫɩ.Ʉɪɚɫɧɨɡɜɟɡɞɧɵɣ, 
119 

ȼ 3 750 

ɂɬɨɝɨ 99 460  

ɉɨɤɚɡɚɬɟɥɢ 
2013 2014 ɂɡɦɟɧɟɧɢɟ 

Ⱥ B Ⱥ ȼ Ⱥ B 
Ɉɛɳɟɟ 
ɩɪɟɞɥɨɠɟɧɢɟ, ɦ2 1 487 600 1 586 460  +7% 
ɇɨɜɨɟ 
ɩɪɟɞɥɨɠɟɧɢɟ, ɦ2 125 674 99 460  -20% 
Ⱥɪɟɧɞɧɚɹ ɫɬɚɜɤɚ, 
$/ɦ2/ɦɟɫɹɰ 25-45 15-25 20-35 10-20 -21% 25% 
Эɤɫɩɥɭɚɬɚɰɢɨɧɧɵ
ɟ ɩɥɚɬɟɠɢ, 
$/ɦ2/ɦɟɫɹɰ 5-8 3-6 5-8 3-6 

- 

ȼɚɤɚɧɬɧɨɫɬɶ, %   26  16   30 21,5 +4% +5,5 
Ʉɨɷɮɮɢɰɢɟɧɬ 
ɨɛɳɢɯ ɩɥɨɳɚɞɟɣ, 
% 15-20  10 – 15 15-20  10 – 15 

- 

ɉɨɝɥɨɳɟɧɢɟ 
ɪɵɧɤɚ,ɦ2 

92 000  60 000  
-35% 
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ɇɨɜɨɟ ɩɪɟɞɥɨɠɟɧɢɟ, ɦ2   
Ɉɛɴɟɦ ɪɵɧɤɚ ɧɚ ɧɚɱɚɥɨ ɝɨɞɚ, ɦ2 
ɉɪɢɪɨɫɬ, % 
ɂɡɦɟɧɟɧɢɟ ɧɨɜɨɝɨ ɩɪɟɞɥɨɠɟɧɢɹ 

2 

ɉɨ ɪɟɡɭɥɶɬɚɬɚɦ 2014 ɝɨɞɚ ɨɛɴɟɦ ɡɚɜɟɪɲɟɧɧɵɯ ɩɪɨɟɤɬɨɜ ɧɚ ɪɵɧɤɟ 
ɨɮɢɫɧɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ ɫɨɫɬɚɜɢɥ 99 460 ɦ2, ɭɜɟɥɢɱɢɜ ɫɬɨɥɢɱɧɵɣ 
ɪɵɧɨɤ ɧɚ 7%. ȼ ɫɬɪɭɤɬɭɪɟ ɧɨɜɨɝɨ ɩɪɟɞɥɨɠɟɧɢɹ ɞɨɦɢɧɢɪɭɸɬ 
ɨɛɴɟɤɬɵ ɤɥɚɫɫɚ ȼ, ɩɪɟɞɫɬɚɜɥɟɧɵ ɫɥɟɞɭɸɳɢɦɢ ɛɢɡɧɟɫ ɰɟɧɬɪɚɦɢ: 
Ȼɐ Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ ɉɚɪɤ (2 ɨɱɟɪɟɞɶ), ɩɨ ɚɞɪɟɫɭ ɩɟɪ.Ⱥɯɬɵɪɫɤɢɣ, 
7 (GLA - 16 000 ɦ2); Ȼɐ  Ʌɚɝɨɞɚ, ɭɥ.ɉɨɥɟɜɚɹ,21 (GLA - 18000 ɦ2); 
Ȼɐ ɋɢɝɦɚ, ɛɭɥ.ɂ.Ʌɟɩɫɟ,6 (GLA - 18000 ɦ2); ɨɮɢɫɧɵɣ ɰɟɧɬɪ  
Ⱦɨɦɢɧɨ (GLA - 8 810 ɦ2), Ȼɐ ɩɨ ɭɥ.Ƚɨɪɶɤɨɝɨ,64 (GLA - 3700 ɦ2),Ȼɐ 
Dymeevskyi ɩɨ ɭɥ. Ʉɪɚɫɧɨɡɜɟɡɞɧɵɣ,119 (GLA – 3700 ɦ2).  
Ɉɛɳɢɣ ɨɛɴɟɦ ɩɥɨɳɚɞɟɣ ɤɥɚɫɫɚ Ⱥ ɭɜɟɥɢɱɢɥɫɹ ɡɚ ɫɱɟɬ ɨɬɤɪɵɬɢɹ Ȼɐ 
IQ Business Center ɚɪɟɧɞɭɟɦɨɣ ɩɥɨɳɚɞɶɸ 32 100 ɦ2, ɨɛɴɟɤɬ 
ɪɚɫɩɨɥɨɠɟɧ ɧɚ ɩɟɪɟɫɟɱɟɧɢɢ ɛɭɥ.Ⱦɪɭɠɛɵ ɇɚɪɨɞɨɜ ɢ 
ɭɥ.ɋɬɪɭɬɢɧɫɤɨɝɨ.  
Ɍɚɤɢɦ ɨɛɪɚɡɨɦ, ɨɛɳɟɟ ɪɵɧɨɱɧɨɟ ɩɪɟɞɥɨɠɟɧɢɟ ɤɚɱɟɫɬɜɟɧɧɵɯ 
ɨɮɢɫɧɵɯ ɩɨɦɟɳɟɧɢɣ ɜ Ʉɢɟɜɟ  ɧɚ ɤɨɧɟɰ 2014 ɝɨɞɚ ɫɨɫɬɚɜɢɥɨ 
ɩɨɪɹɞɤɚ 1 586 460 ɦ2. 

Ɉɫɧɨɜɧɵɟ ɩɨɤɚɡɚɬɟɥɢ ɪɵɧɤɚ ɨɮɢɫɧɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ Ȼɢɡɧɟɫ ɰɟɧɬɪɵ, ɜɜɟɞɟɧɧɵɟ ɜ ɷɤɫɩɥɭɚɬɚɰɢɸ ɡɚ 2014 ɝ. 



©  2014, UTG company,  Office Market Report 

2 

1 
2 

3 

4 10 
5 

6 

8 

9 

12 13 

15 

16 

17 

18 

19 
20 

23 

28 26 

25 

7 

11 

21 
22 

24 27 

29 

30 

32 

33  3 

14 

34 

35 
36 

39 37 
38 

40 

41 

42 

43 

44 45 

46 

49 

47 

48 

50 

53 
52 

54 

6 

4 

5 

1 

2 

3 

5 

4 

51 

55 
56 

ɞɟɣɫɬɜɭɸɳɢɟ Ȼɐ 

Ȼɐ, ɜɜɟɞɟɧɧɵɟ ɜ 2013 ɝɨɞɭ 

Ȼɐ, ɜɜɟɞɟɧɧɵɟ ɜ 2014 ɝɨɞɭ 

ɋȼD 

31  

1 

7 

Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ ɉɚɪɤ (II ɨɱ.) 
ɩɟɪ.Ⱥɯɬɵɪɫɤɢɣ,7 
GLA – 16 000 ɦ2 

Ʌɚɝɨɞɚ, ɭɥ. ɉɨɥɟɜɚɹ, 21 
GLA – 18 000 ɦ2 

ɋɢɝɦɚ, ɛɭɥ.ɂ.Ʌɟɩɫɟ,6 
GLA - 18 000 ɦ2 

IQ Business Center 
ɭɥ.ɋɬɪɭɬɢɧɫɤɨɝɨ,13-15 
GLA – 32 000 ɦ2 
 

Ⱦɨɦɢɧɨ, ɭɥ.ɇɢɠɧɢɣ ȼɚɥ, 51 
GLA – 8 810 ɦ2 
 

6 

7 

Demeevsky 
ɩɪɨɫɩ.Ʉɪɚɫɧɨɡɜɟɡɞɧɵɣ, 119 
GLA - 3 750 ɦ2  
 
 
 

Ɉɐ ɩɨ ɭɥ.Ƚɨɪɶɤɨɝɨ,64/16 
GLA -  3 700 ɦ2 
   

3 

Ʉɚɪɬɚ ɨɫɧɨɜɧɵɯ ɞɟɣɫɬɜɭɸɳɢɯ Ȼɢɡɧɟɫ ɰɟɧɬɪɨɜ ɜ ɝ.Ʉɢɟɜɟ 
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Ⱦɟɣɫɬɜɭɸɳɢɟ ɢ ɩɟɪɫɩɟɤɬɢɜɧɵɟ 
ɛɢɡɧɟɫ ɰɟɧɬɪɵ ɤɥɚɫɫɚ «Ⱥ», «ȼ» ɢ «ɋ»  

№  ɇɚɡɜɚɧɢɟ Ⱥɞɪɟɫ  Ʉɥɚɫɫ  
1 Ɍɨɪɨɧɬɨ-Ʉɢɟɜ ɭɥ.Ⱥɧɬɨɧɨɜɢɱɚ,79  Ⱥ  
2 Ʉɚɩɢɬɚɥ ɭɥ.Ʉɪɚɫɧɨɚɪɦɟɣɫɤɚ,77-ɚ  B  
3 Ɉɥɢɦɩɢɣɫɤɢɣ ɭɥ.Ʉɪɚɫɧɨɚɪɦɟɣɫɤɚɹ,72  B  
4 Ƚɭɥɥɢɜɟɪ ɩɥ.ɋɩɨɪɬɢɜɧɚɹ,1  A  
5 Ɇɚɤɫɢɦ ɭɥ.Ƚɨɪɶɤɨɝɨ,33-ɜ  B  
6 Ɇɚɧɞɚɪɢɧ ɭɥ. Ȼɚɫɫɟɣɧɚɹ,4  B  
7 Ʉɚɩɥɹ ɛɭɥ.Ʌ.ɍɤɪɚɢɧɤɢ,23  B  
8 ɐɚɪɫɤɢɣ ɭɥ.ɋɬɚɪɨɧɚɜɨɞɧɢɰɤɚɹ,13-ɛ  B  
9 Ʉɚɪɧɟɝɢ ɐɟɧɬɪ Ʉɥɨɜɫɤɢɣ ɫɩɭɫɤ,7  B  

10 ɉɚɪɭɫ ɭɥ.Ɇɟɱɧɢɤɨɜɚ,2-ɚ  Ⱥ  
11 Merx (1 ɨɱ.) ɭɥ.Ʌɟɣɩɰɵɝɫɤɚɹ,15  B  
12 ȿɜɪɨɩɚ  ɩɟɪ.Ɇɭɡɟɣɧɵɣ,4  B  
13 Ʌɟɨɧɚɪɞɨ ɭɥ.Ȼ.ɏɦɟɥɶɧɢɰɤɨɝɨ,17/52 Ⱥ  
14 Ⱦɨɦɢɧɢɨɧ ɭɥ.ɍɲɢɧɫɤɨɝɨ,40   B  
15 ɭɥ.ɂɧɫɬɢɬɭɬɫɤɚɹ,28 ɭɥ.ɂɧɫɬɢɬɭɬɫɤɚɹ,28 B  
16 ɉɚɥɥɚɞɢɭɦ ɭɥ.Ƚɨɪɶɤɨɝɨ,172  B  
17 Horizont Tower ɭɥ.ɒɟɥɤɨɜɢɱɧɚɹ,42/44 B  
18 Ɏɚɪɟɧɝɟɣɬ ɭɥ.Ɏɢɡɤɭɥɶɬɭɪɵ,28   B  
19 Horizont Park - I ɭɥ.ɇ.Ƚɪɢɧɱɟɧɤɚ, 4  B  
20 Horizont Park - II ɭɥ.Ⱥɦɨɫɨɜɚ,12  Ⱥ  
21 Protasov ɭɥ.ɇ.Ƚɪɢɧɱɟɧɤɚ, 2/1   B  
22 ɭɥ.ɇɨɜɨɜɨɤɡɚɥɶɧɚɹ,2 ɭɥ.ɇɨɜɨɜɨɤɡɚɥɶɧɚɹ,2   B  
23 Fim Center ɭɥ.Ʌɢɧɟɣɧɚ,17  B  
24 ȿɜɪɚɡɢɹ ɭɥ.ɀɢɥɹɧɫɤɚɹ,73/79   Ⱥ  
25 ɉɪɚɣɦ ɭɥ.ɀɢɥɹɧɫɤɚɹ,48/50  Ⱥ  
26 Ⱥɤɜɚɦɚɪɢɧ ɭɥ.ɀɢɥɹɧɫɤɚɹ,29  B  
27 101 Tower ɭɥ.Ʌ.Ɍɨɥɫɬɨɝɨ,57  Ⱥ  
28 ɋapital Hall ɭɥ.ɀɢɥɹɧɫɤɚɹ,31   B  
29 Ʉɚɪɚɬ ɭɥ.ɀɢɥɹɧɫɤɚɹ,110  B  
30 Ȼɐ ɧɚ ɭɥ.Ƚɚɣɞɚɪɚ, 50 ɭɥ.Ƚɚɣɞɚɪɚ,50   B  
31 ɂɥɶɢɧɫɤɢɣ ɭɥ.ɂɥɶɢɧɫɤɚɹ,8    ȼ+  
32 ɛɭɥ.Ⱦɪɭɠɛɵ ɇɚɪɨɞɨɜ,19   ɛɭɥ.Ⱦɪɭɠɛɵ ɇɚɪɨɞɨɜ,19    B  
33 Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ ɉɚɪɤ ɩɟɪ.Ɉɯɬɵɪɫɤɢɣ,7ɚ (1 ɨɱ.)  B  
34 Ɏɨɪɭɦ Ȼɢɡɧɟɫ ɋɢɬɢ ɭɥ.ɉɢɦɨɧɟɧɨɤɚ,13  B  
35 ɉɚɧɨɪɚɦɚ ɭɥ.Ȼ.ɀɢɬɨɦɢɪɫɤɚɹ,13   B  
36 Ʉɭɛɢɤ ɭɥ.ɒɨɥɭɞɟɧɤɚ,3   B  
37 Ɋɟɧɟɫɫɚɧɫ ɭɥ.ȼɨɪɨɜɫɤɨɝɨ,24   B  
38 ɉɨɥɢɝɪɚɮɢɫɬ ɭɥ.ȼɨɪɨɜɫɤɨɝɨ,33   B  

№  ɇɚɡɜɚɧɢɟ Ⱥɞɪɟɫ  Ʉɥɚɫɫ  
39 ȼɟɤɬɨɪ ɭɥ.ɋɬɚɪɨɤɢɟɜɫɤɚɹ,10Ƚ B  

40 ɇɢɜɤɢ ɋɢɬɢ ɩɪ-ɬ.ɉɨɛɟɞɵ,67   B  

41 Ʌɟɜɨɛɟɪɟɠɧɵɣ ɭɥ.Ɋ.Ɉɤɢɩɧɨɣ,2 B  

42 Ʉɪɢɫɬɚɥɥ ɏɚɪɶɤɨɜɫɤɨɟ ɲɨɫɫɟ,175/177  B  

43 Ɇɚɝɧɢɬ ɭɥ. Ɇɚɝɧɢɬɨɝɨɪɫɤɚɹ,1  B  

44 Silver ɛɭɥ.ɂ.Ʌɟɩɫɟ,4  C  

45 Premium Center ɛɭɥ.ɂ.Ʌɟɩɫɟ,6  B  

46 Eleven ɭɥ.ɋɨɥɨɦɟɧɫɤɚɹ,11  B  

47 Grand Step ɭɥ.ɉɨɥɟɜɚɹ,24Ⱦ  B  

48 Irva ɭɥ.Ɋɹɞɢɳɟɜɚ,10/4  B  

49 ɇɟɫɬ ɭɥ.ɍɪɢɰɤɨɝɨ,45   C  

50 ɑɚɣɤɢ ɉɥɚɡɚ ɭɥ.Ʌɟɧɢɧɚ,1Ȼ B  

51 Increastar ɭɥ.ɋɭɪɢɤɨɜɚ,3   C  

52 Kempa ɭɥ.ȼɚɫɢɥɶɤɨɜɫɤɚ,1  ɋ  
53 Stand ɭɥ.ȼɚɫɢɥɶɤɨɜɫɤɚ,14  ȼ  
54 ȿɜɪɨɩɚ ɋɬɨɥɢɱɧɨɟ ɲɨɫɫɟ,103  ȼ  
55 Ɏɨɪɭɦ ɉɚɪɤ ɉɥɚɡɚ ɩɪ. Ɇɨɫɤɨɜɫɤɢɣ,23  B  

56 Ɏɨɪɭɦ Ʉɢɧɟɬɢɤ ɩɟɪ.Ʉɭɪɟɧɟɜɫɤɢɣ,12  B  

№  Ȼɐ, ɜɜɟɞɟɧɧɵɟ ɜ 2013 Ⱥɞɪɟɫ  Ʉɥɚɫɫ  
1 Ȼɐ ɧɚ ɩɪɨɫɩ.Ɇɨɫɤɨɜɫɤɨɦ  ɩɪ. Ɇɨɫɤɨɜɫɤɢɣ, 28Ⱥ  ȼ  
2 Ȼɐ ɧɚ ɭɥ. Ɍ.ɒɚɦɪɵɥɨ  ɭɥ. Ɍ.ɒɚɦɪɵɥɨ, 7Ⱥ  ȼ  
3 Ȼɐ ɧɚ ɩɪ. 40-ɥɟɬɢɹ Ɉɤɬɹɛɪɹ  ɩɪ. 40-ɥɟɬɢɹ Ɉɤɬɹɛɪɹ, 30Ⱥ  ȼ  
4 ȼɟɤɬɨɪ  ɭɥ.Ȼ.ɏɦɟɥɶɧɢɰɤɨɝɨ,52Ȼ ȼ   
5 Merx, 2 - ɨɱɟɪɟɞɶ  ɭɥ.Ʌɟɣɩɰɵɝɫɤɚɹ,15 B  

6 Silver Breeze  ɩɪ. Ɍɵɱɢɧɵ / Ⱦɧɟɩɪɨɜɫɤɚɹ ɧɚɛ.  ȼ   
7 ɋɟɧɚɬɨɪ ɭɥ.Ɇɨɫɤɨɜɫɤɚɹ,2 / Ɋɟɡɧɢɰɤɚɹ,32-34 Ⱥ 

№ Ȼɐ, ɜɜɟɞɟɧɧɵɟ ɜ 2014 Ⱥɞɪɟɫ Ʉɥɚɫɫ 

1 Ʌɚɝɨɞɚ ɭɥ.ɉɨɥɟɜɚɹ, 21 ȼ 

2 IQ Business Center ɭɥ.ɋ.ɋɬɪɭɬɢɧɫɤɨɝɨ, 13-15   Ⱥ  
3 Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ ɉɚɪɤ - 2 ɨɱ. ɩɟɪ.Ⱥɯɬɵɪɫɤɢɣ, 7Ⱥ (2 ɨɱ.) B  

4  Ⱦɨɦɢɧɨ ɭɥ.ɇɢɠɧɢɣ ȼɚɥ, B  

5 ɋɢɝɦɚ ɛɭɜ.ɂ.Ʌɟɩɫɟ, 6 ȼ 

6 Ɉɐ ɩɨ ɭɥ.Ƚɨɪɶɤɨɝɨ,64/16 ɭɥ.Ƚɨɪɶɤɨɝɨ, 64/16 ȼ 

7 Demeevsky ɩɪɨɫɩ.Ʉɪɚɫɧɨɡɜɟɡɞɧɵɣ, 119 B 

4 
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Ȼɐ ɧɚ ɭɥ.Ƚɨɪɶɤɨɝɨ, 46 
GLA - 8 000 ɦ2 

Ȼɐ ɧɚ ɭɥ.ɀɢɥɹɧɫɤɚɹ, 32-36 
GLA - 2 500 ɦ2 

Ȼɐ ɧɚ ɭɥ.Ɂɨɨɥɨɝɢɱɟɫɤɚɹ, 5Ⱥ/1 
GLA - 7 500 ɦ2 

Ɏɨɪɭɦ ȼɟɫɬ ɋɚɣɞ,  
ɭɥ.ȿ.Ɍɟɥɢɝɢ 
 GLA  - 10 000 ɦ2 

ɉɪɟɫɬɢɠ ɏɨɥɥ  
 ɭɥ.ɇɢɠɧɢɣ ȼɚɥ, 27-29 
GLA - 10 000 ɦ2 

 

ɩɪɨɫɩ. 40 - ɥɟɬɢɹ Ɉɤɬɹɛɪɹ 
GLA - 12 000 ɦ2 

Ƚɨɫɬɢɧɢɱɧɨ-ɨɮɢɫɧɵɣ ɰɟɧɬɪ 
ɭɥ. ɇɢɠɧɢɣ ȼɚɥ, 63/ɭɥ. əɪɨɫɥɚɜɫɤɚɹ, 58/ 
ɇɚɛɟɪɟɠɧɨ-Ʉɪɟɳɚɬɢɰɤɚɹ 

GLA - 21 000 ɦ2 

1 
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Sky Towers 
ɩɪɨɫɩ.ɉɨɛɟɞɵ,13 
GLA - 130 000 ɦ2 

5 

Ȼɢɡɧɟɫ ɰɟɧɬɪɵ, ɡɚɹɜɥɟɧɧɵɟ ɤ ɨɬɤɪɵɬɢɸ ɜ 2015 - 2016 ɝ.ɝ. 
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ɇɚɡɜɚɧɢɟ Ɋɚɫɩɨɥɨɠɟɧɢɟ Ʉɥɚɫɫ GLA, ɦ2 GBA, ɦ2 

Ȼɢɡɧɟɫ ɢ ɨɮɢɫɧɵɟ ɰɟɧɬɪɵ, ɡɚɹɜɥɟɧɧɵɟ ɤ ɨɬɤɪɵɬɢɸ ɜ 2015 

Ȼɐ Ɏɨɪɭɦ ȼɟɫɬ ɋɚɣɞ ɭɥ.ȿ.Ɍɟɥɢɝɢ ȼ 10 000 12 000 

Ȼɐ ɩɨ ɭɥ.ɀɢɥɹɧɫɤɚɹ,32-36 ɭɥ.ɀɢɥɹɧɫɤɚɹ, 32-36 ȼ 2 500 3 125 

ɌɈɄ ɧɚ ɭɥ.Ɂɨɨɥɨɝɢɱɟɫɤɚɹ,5Ⱥ/1* ɭɥ.Ɂɨɨɥɨɝɢɱɟɫɤɚɹ, 5Ⱥ/1 ȼ 7 500 9 000 

Ȼɐ ɧɚ ɩɪɨɫɩ. 40 - ɥɟɬɢɹ Ɉɤɬɹɛɪɹ ɩɪɨɫɩ. 40 - ɥɟɬɢɹ Ɉɤɬɹɛɪɹ, 132 ȼ 12 000 15 000 

Ɉɮɢɫɧɵɣ ɰɟɧɬɪ ɧɚ ɭɥ.Ƚɨɪɶɤɨɝɨ,46 ɭɥ.Ƚɨɪɶɤɨɝɨ, 46/46Ⱥ ȼ 8 000 9 000 

ɉɪɟɫɬɢɠ ɏɨɥɥ ɭɥ.ɇɢɠɧɢɣ ȼɚɥ, 27-29 ȼ 10 000 12 965 

Ƚɨɫɬɢɧɢɱɧɨ-ɨɮɢɫɧɵɣ ɤɨɦɩɥɟɤɫ  ɭɥ. ɇɢɠɧɢɣ ȼɚɥ, 63/ɭɥ. əɪɨɫɥɚɜɫɤɚɹ, 
58/ɇɚɛɟɪɟɠɧɨ-Ʉɪɟɳɚɬɢɰɤɚɹ 

ȼ 21 000 25 000 

Retroville ɩɪɨɫɩ. ɉɪɚɜɞɵ, 47 ȼ  8 195 10 830  

ɂɬɨɝɨ 79 195 96 920 

 

Ȼɢɡɧɟɫ ɢ ɨɮɢɫɧɵɟ ɰɟɧɬɪɵ,  ɧɚ ɷɬɚɩɟ ɩɪɨɟɤɬɢɪɨɜɚɧɢɹ 

Sky Tower ɩɪɨɫɩ.ɉɨɛɟɞɵ, 13 Ⱥ 130 000 225 000 

  Victoria Tower   ɩɪ.ɉɨɛɟɞɵ Ⱥ ɧ/ɞ 292 246 

  Petrovka Office Park   ɩɪ. Ɇɨɫɤɨɜɫɤɢɣ Ⱥ ɧ/ɞ 100 000 

  Cascade  ɛɭɥ.Ⱦɪɭɠɛɵ ɇɚɪɨɞɨɜ, 44-46 Ⱥ ɧ/ɞ 125 000 

ɂɬɨɝɨ 742 246 

6 

ɋɨɝɥɚɫɧɨ ɞɚɧɧɵɯ ɤɨɦɩɚɧɢɢ UTG ɜ 2015 ɝɨɞɭ ɨɠɢɞɚɟɬɫɹ ɭɜɟɥɢɱɟɧɢɹ ɨɛɳɟɝɨ ɩɪɟɞɥɨɠɟɧɢɹ ɪɵɧɤɚ ɨɮɢɫɧɨɣ 
ɧɟɞɜɢɠɢɦɨɫɬɢ ɧɚ 5%. Ʉ ɨɬɤɪɵɬɢɸ ɡɚɹɜɥɟɧɨ 8 ɛɢɡɧɟɫ-ɰɟɧɬɪɨɜ ɫɭɦɦɚɪɧɨɣ ɚɪɟɧɞɭɟɦɨɣ ɩɥɨɳɚɞɶɸ 79 195 ɦ2, ɱɬɨ ɧɚ 
20% ɧɢɠɟ ɩɨɤɚɡɚɬɟɥɟɣ ɩɪɟɞɵɞɭɳɟɝɨ ɝɨɞɚ. Ɍɟɤɭɳɚɹ ɤɨɧɴɸɧɤɬɭɪɚ ɪɵɧɤɚ ɨɮɢɫɧɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ ɫɨɡɞɚɟɬ 
ɧɟɛɥɚɝɨɩɪɢɹɬɧɵɟ ɭɫɥɨɜɢɹ ɜ ɩɟɪɜɭɸ ɨɱɟɪɟɞɶ ɞɥɹ ɞɟɜɟɥɨɩɟɪɨɜ. Ɋɨɫɬ ɪɵɧɨɱɧɨɝɨ ɩɪɟɞɥɨɠɟɧɢɹ ɧɚ ɮɨɧɟ ɩɚɫɫɢɜɧɨɝɨ 
ɫɩɪɨɫɚ ɫɩɨɫɨɛɫɬɜɭɟɬ ɞɚɥɶɧɟɣɲɟɦɭ ɫɧɢɠɟɧɢɸ ɚɪɟɧɞɧɵɯ ɫɬɚɜɨɤ, ɩɨɜɵɲɟɧɢɸ ɬɪɟɛɨɜɚɧɢɣ ɤ ɭɫɥɨɜɢɹɦ ɚɪɟɧɞɵ ɢ 
ɤɚɱɟɫɬɜɭ ɨɮɢɫɧɵɯ ɩɨɦɟɳɟɧɢɣ ɫɨ ɫɬɨɪɨɧɵ ɚɪɟɧɞɚɬɨɪɨɜ, ɢ ɫɨɨɬɜɟɬɫɬɜɟɧɧɨ  ɩɪɢɜɟɞɟɬ ɤ ɩɨɧɢɠɟɧɢɸ ɭɪɨɜɧɹ 
ɤɚɩɢɬɚɥɢɡɚɰɢɢ ɢ ɭɜɟɥɢɱɟɧɢɸ ɫɪɨɤɨɜ ɨɤɭɩɚɟɦɨɫɬɢ.  
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Ʉɨɦɩɚɧɢɢ Ⱦɟɹɬɟɥɶɧɨɫɬɶ ɦ2 Ȼɐ Ⱥɞɪɟɫ  Ʉɥɚɫɫ 
 Corum   ɉɪɨɦɵɲɥɟɧɧɨɫɬɶ 3 000 Merx ɭɥ. Ʌɟɣɩɰɢɝɫɤɚɹ, 15  Ⱥ 

 Level Up IT   2 200 ɧ/ɞ ɧ/ɞ - 
 3Shape IT   2 200 - ɭɥ.Ȼɨɠɟɧɤɚ,86E B 
 KPMG  Ʉɨɧɫɚɥɬɢɧɝ 2 000 ɋɟɧɚɬɨɪ ɭɥ. Ɇɨɫɤɨɜɫɤɚɹ, 32/2 Ⱥ 

Deposit photos  IT   1 887 Ʌɚɝɨɞɚ  ɭɥ.ɉɨɥɟɜɚɹ,21 ȼ 
Control Pay Ʉɨɧɫɚɥɬɢɧɝ 1 760 Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ ɉɚɪɤ ɩɟɪ.Ⱥɯɬɵɪɫɤɢɣ, 7 - 2 ɨɱ. ȼ 

 Boeing  1 500 
ɇɨɜɢɧɢ 24 P&R Publishing  1 200 Ʌɚɝɨɞɚ Ʌɚɝɨɞɚ, ɭɥ.ɉɨɥɟɜɚɹ,21 ȼ 

 Serna  Ⱥɝɪɚɪɧɵɣ ɫɟɤɬɨɪ 1 200 ɧ/ɞ ɧ/ɞ - 
Porsche Leasing    

Ukraine  Ʉɨɧɫɚɥɬɢɧɝ 1 195 
Silver Breeze 

ɭɥ.ɉ.Ɍɢɱɢɧɵ,1ȼ ȼ 

RunWay  1 100  Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ ɉɚɪɤ ɩɟɪ.Ⱥɯɬɵɪɫɤɢɣ, 7 - 2 ɨɱ. ȼ 
Seta Decor  Ɋɢɬɟɣɥ  1 000 Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ ɉɚɪɤ ɩɟɪ.Ⱥɯɬɵɪɫɤɢɣ, 7 - 2 ɨɱ. ȼ 

ɇɨɜɵɣ ɋɬɢɥɶ  Ɋɢɬɟɣɥ  760 Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ ɉɚɪɤ ɩɟɪ.Ⱥɯɬɵɪɫɤɢɣ, 7 - 2 ɨɱ. ȼ 
HD  -  662 Ʌɚɝɨɞɚ Ʌɚɝɨɞɚ, ɭɥ.ɉɨɥɟɜɚɹ,21 ȼ 

Broadvox Ɍɟɥɟɤɨɦɦɭɧɢɤɚɰɢɢ 550 Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ ɉɚɪɤ ɩɟɪ.Ⱥɯɬɵɪɫɤɢɣ, 7 - 2 ɨɱ. ȼ 
Ⱥɣɬɢ Ʉɨɧɫɚɥɬ  IT   550 Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ ɉɚɪɤ ɩɟɪ.Ⱥɯɬɵɪɫɤɢɣ, 7 - 2 ɨɱ. ȼ 

ɉɪɢɫɬɚɜ  Ʉɨɧɫɚɥɬɢɧɝ 550 Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ ɉɚɪɤ ɩɟɪ.Ⱥɯɬɵɪɫɤɢɣ, 7 - 2 ɨɱ. ȼ 
ɇɨɭɦ Ɋɚɧ ɍɤɪɚɢɧɚ  IT   350   Ȼ7 ɭɥ.Ȼɪɸɥɨɜɚ,7 ȼ 

Aviareps Ʌɨɝɢɫɬɢɤɚ 350 Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ ɉɚɪɤ ɩɟɪ.Ⱥɯɬɵɪɫɤɢɣ, 7 - 2 ɨɱ. ȼ 
Ʉɪɟɚɬɢɜ Ɇɟɞɢɚ  350 Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ ɉɚɪɤ ɩɟɪ.Ⱥɯɬɵɪɫɤɢɣ, 7 - 2 ɨɱ. ȼ 
ɄɢɟɜɌɨɪɝ Ɏɪɭɤɬ  Ɋɢɬɟɣɥ  350 Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ ɉɚɪɤ ɩɟɪ.Ⱥɯɬɵɪɫɤɢɣ, 7 - 2 ɨɱ. ȼ 
Ɋɨɤɜɭɥ ɍɤɪɚɢɧɚ  ɉɪɨɢɡɜɨɞɫɬɜɨ 330 Ȼ7 ɭɥ.Ȼɪɸɥɨɜɚ,7 ȼ 
ɉɚɪɢɬɟɬ Ⱥɥɶɹɧɫ Ʉɨɧɫɚɥɬɢɧɝ 330 Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ ɉɚɪɤ ɩɟɪ.Ⱥɯɬɵɪɫɤɢɣ, 7 - 2 ɨɱ. ȼ 

Ɍɚɤɋɨɮɬ Юɧɢɜɟɪɫ  IT 320 Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ ɉɚɪɤ ɩɟɪ.Ⱥɯɬɵɪɫɤɢɣ, 7 - 2 ɨɱ. ȼ 
Kerry 250 Ɏɨɪɭɦ ȼɢɤɬɨɪɢɹ ɉɚɪɤ ɩɟɪ.Ⱥɯɬɵɪɫɤɢɣ, 7 - 2 ɨɱ. ȼ 

Ɉɫɧɨɜɧɵɟ ɫɞɟɥɤɢ 2014 ɝɨɞɚ  
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ɉɪɨɦɵɲɥɟɧɧ
ɨɫɬɶ; 11% 

IT  ; 39% Ʉɨɧɫɚɥɬɢɧɝ ; 
26% 

Ⱥɝɪɚɪɧɵɣ 
ɫɟɤɬɨɪ ; 4% 

Ɋɢɬɟɣɥ ; 15% 

Ɍɟɥɟɤɨɦɦɭɧɢɤ
ɚɰɢɢ ; 2% 

ɉɪɨɢɡɜɨɞɫɬɜɨ
; 1% 

Ɏɚɪɦɚɰɟɜɬɢɱ
ɟɫɤɚɹ ɫɮɟɪɚ; 

2% 

Ⱥɧɚɥɢɡ ɫɩɪɨɫɚ 

Ɍɟɤɭɳɚɹ ɫɢɬɭɚɰɢɹ ɜ ɫɬɪɚɧɟ ɧɟɝɚɬɢɜɧɨ ɩɨɜɥɢɹɥɚ 
ɧɚ ɚɤɬɢɜɧɨɫɬɶ ɚɪɟɧɞɚɬɨɪɨɜ. ɇɚ ɪɵɧɤɟ 
ɧɚɛɥɸɞɚɟɬɫɹ  ɡɧɚɱɢɬɟɥɶɧɨɟ ɫɧɢɠɟɧɢɟ 
ɤɨɥɢɱɟɫɬɜɚ ɪɨɬɚɰɢɣ. ȼ ɫɬɪɭɤɬɭɪɟ ɫɩɪɨɫɚ ɩɨ 
ɩɪɟɠɧɟɦɭ ɩɪɨɞɨɥɠɚɸɬ ɥɢɞɢɪɨɜɚɬɶ ɤɨɦɩɚɧɢɢ 
ɫɮɟɪɵ ɢɧɮɨɪɦɚɰɢɨɧɧɵɯ  ɬɟɯɧɨɥɨɝɢɣ, 
ɤɨɧɫɚɥɬɢɧɝɨɜɵɟ ɤɨɦɩɚɧɢɢ (ɸɪɢɞɢɱɟɫɤɢɟ, 
ɫɬɪɚɯɨɜɵɟ, ɤɨɥɥɟɤɬɨɪɫɤɢɟ ɢ ɬ.ɞ.), ɪɢɬɟɣɥ 
ɫɟɤɬɨɪ, ɩɪɨɦɵɲɥɟɧɧɨɫɬɶ, ɮɚɪɦɚɰɟɜɬɢɱɟɫɤɚɹ 
ɫɮɟɪɚ ɢ ɞɪ. ɋɬɨɢɬ ɨɬɦɟɬɢɬɶ, ɱɬɨ ɧɚ ɪɵɧɤɟ 
ɩɪɚɤɬɢɱɟɫɤɢ ɜɫɟ ɬɪɚɧɡɚɤɰɢɢ ɫɜɹɡɚɧɵ  ɫ 
ɩɟɪɟɟɡɞɨɦ,  ɚ ɧɟ ɜɵɯɨɞɨɦ ɧɨɜɵɯ ɤɨɦɩɚɧɢɣ. 

ɉɨ ɢɬɨɝɚɦ 2014 ɝɨɞɚ ɛɨɥɶɲɢɧɫɬɜɨ  ɬɪɚɧɡɚɤɰɢɢ 
ɡɚɜɟɪɲɟɧɵ ɜ  Ȼɢɡɧɟɫ ɰɟɧɬɪɚɯ «ȼ» ɤɥɚɫɫɚ. ȼ 
ɥɢɞɟɪɚɯ ɩɨ ɨɛɴɟɦɭ ɩɨɝɥɨɳɟɧɧɵɯ ɨɮɢɫɧɵɯ 
ɩɥɨɳɚɞɟɣ  ɨɫɬɚɸɬɫɹ ɦɟɠɞɭɧɚɪɨɞɧɵɟ ɤɨɦɩɚɧɢɢ, 
ɤɨɬɨɪɵɟ ɡɚɧɢɦɚɸɬ 67% ɪɵɧɤɚ 
ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɨɣ ɨɮɢɫɧɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ, 
ɫɨɨɬɜɟɬɫɬɜɟɧɧɨ ɭɤɪɚɢɧɫɤɢɟ ɤɨɦɩɚɧɢɢ  
ɩɨɝɥɨɳɚɸɬ 33% ɨɛɴɟɦɚ ɪɵɧɤɚ. 

 

ɋɬɪɭɤɬɭɪɚ ɫɩɪɨɫɚ 

ɍɤɪɚɢɧɫɤɢɟ 
ɤɨɦɩɚɧɢɢ  

33% 

Ɇɟɠɞɭɧɚɪɨɞ
ɧɵɟ 

ɤɨɦɩɚɧɢɢ 
67% 

ɋɬɪɭɤɬɭɪɚ ɫɩɪɨɫɚ ɩɨ ɨɛɴɟɦɭ ɩɨɝɥɨɳɟɧɢɹ ɩɥɨɳɚɞɟɣ  
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Ⱦɢɧɚɦɢɤɚ ɚɪɟɧɞɧɵɯ ɫɬɚɜɨɤ, $/ɦ2/ɦɟɫ. 

ɍɪɨɜɟɧɶ ɜɚɤɚɧɬɧɨɫɬɢ, % ȼɚɤɚɧɬɧɨɫɬɶ 

ȼ ɫɜɹɡɢ ɫɨ ɫɧɢɠɟɧɢɟɦ ɚɤɬɢɜɧɨɫɬɢ ɚɪɟɧɞɚɬɨɪɨɜ ɧɚ 
ɮɨɧɟ ɪɚɫɬɭɳɟɝɨ ɩɪɟɞɥɨɠɟɧɢɹ  ɦɵ ɧɚɛɥɸɞɚɟɦ 
ɭɜɟɥɢɱɟɧɢɟ ɞɨɥɢ ɫɜɨɛɨɞɧɵɯ ɩɥɨɳɚɞɟɣ. ɉɨ ɢɬɨɝɚɦ 
2014 ɝɨɞɚ ɜɚɤɚɧɬɧɨɫɬɶ ɜ ɤɥɚɫɫɟ «ȼ» ɡɚ ɫɱɟɬ ɜɜɨɞɚ 
ɧɨɜɵɯ ɨɛɴɟɤɬɨɜ ɜɵɪɨɫɥɚ ɧɚ 2% ɢ ɫɨɫɬɚɜɢɥɚ 21,5%, 
ɜ ɤɥɚɫɫɟ «Ⱥ» ɭɪɨɜɟɧɶ ɜɚɤɚɧɬɧɨɫɬɢ ɨɫɬɚɟɬɫɹ ɧɚ 
ɭɪɨɜɧɟ 30%. 

Ⱥɪɟɧɞɧɚɹ ɫɬɚɜɤɚ  

ɂɡ-ɡɚ ɜɥɢɹɧɢɹ ɬɟɤɭɳɟɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɫɢɬɭɚɰɢɢ, ɜ 
ɬɨɦ ɱɢɫɥɟ ɤɨɥɨɫɫɚɥɶɧɵɯ ɜɚɥɸɬɧɵɯ ɢɡɦɟɧɟɧɢɣ ɧɚ 
ɪɵɧɤɟ ɨɮɢɫɧɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ ɫɭɳɟɫɬɜɟɧɧɨ 
ɩɨɧɢɡɢɥɢɫɶ ɚɪɟɧɞɧɵɟ ɫɬɚɜɤɢ. ȼ ɤɥɚɫɫɟ «Ⱥ» 
ɞɢɚɩɚɡɨɧ ɡɚɹɜɥɹɟɦɵɯ ɚɪɟɧɞɧɵɯ ɫɬɚɜɨɤ ɫɨɫɬɚɜɥɹɟɬ 
20 – 35 ɞɨɥɥ./ɦ2/ɦɟɫ., ɜ ɤɥɚɫɫɟ «ȼ»  10 – 20 
ɞɨɥɥ./ɦ2/ɦɟɫ. (ɛɟɡ ɇȾɋ ɢ ɷɤɫɩɥɭɚɬɚɰɢɨɧɧɵɯ 
ɩɥɚɬɟɠɟɣ). ȼ ɫɜɹɡɢ ɫ ɢɡɦɟɧɟɧɢɟɦ  ɤɭɪɫɚ ɞɨɥɥɚɪɚ, 
ɭɩɪɚɜɥɹɸɳɢɟ ɤɨɦɩɚɧɢɢ Ȼɢɡɧɟɫ ɰɟɧɬɪɨɜ 
ɩɪɚɤɬɢɤɭɸɬ ɤɪɚɬɤɨɫɪɨɱɧɨɟ ɮɢɤɫɢɪɨɜɚɧɢɹ ɤɭɪɫ 
ɞɨɥɥɚɪɚ ɧɚ ɪɨɜɧɟ 13UAH = 1USD, ɚ ɜ 
ɧɟɩɪɨɮɟɫɫɢɨɧɚɥɶɧɵɯ ɨɮɢɫɧɵɯ ɨɛɴɟɤɬɚɯ, ɜ ɬɨɦ 
ɱɢɫɥɟ ɜ ɤɥɚɫɫɟ «ɋ», ɤɭɪɫ ɞɨɥɥɚɪɚ ɮɢɤɫɢɪɭɸɬ ɧɚ 
ɭɪɨɜɧɟ 10-11UAH = 1USD, ɥɢɛɨ ɩɪɟɞɨɫɬɚɜɢɜ ɫɤɢɞɤɭ 
15-25%. Ⱦɥɹ ɧɨɜɵɯ ɚɪɟɧɞɚɬɨɪɨɜ ɭɪɨɜɟɧɶ ɫɧɢɠɟɧɢɹ 
ɚɪɟɧɞɧɵɯ ɫɬɚɜɨɤ ɫɬɚɜɨɤ ɫɨɫɬɚɜɢɥ 20-30%. 

Ɂɚ ɫɱɟɬ ɩɨɜɵɲɟɧɢɟ ɭɪɨɜɧɹ ɜɚɤɚɧɬɧɨɫɬɢ ɢ 
ɞɚɥɶɧɟɣɲɟɝɨ ɪɨɫɬɚ ɩɪɟɞɥɨɠɟɧɢɹ ɧɚ ɪɵɧɤɟ 
ɨɮɢɫɧɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ, ɦɵ ɩɪɨɝɧɨɡɢɪɭɟɦ 
ɞɚɥɶɧɟɣɲɟɟ ɫɧɢɠɟɧɢɟ ɚɪɟɧɞɧɵɯ ɫɬɚɜɨɤ ɜ 
ɫɬɨɥɢɱɧɵɯ Ȼɢɡɧɟɫ ɰɟɧɬɪɚɯ. 
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• Ɍɟɤɭɳɟɟ ɫɨɫɬɨɹɧɢɟ ɨɮɢɫɧɨɝɨ ɪɵɧɤɚ ɯɚɪɚɤɬɟɪɢɡɭɟɬɫɹ 
ɜɵɫɨɤɨɣ ɚɤɬɢɜɧɨɫɬɶɸ ɞɟɜɟɥɨɩɟɪɨɜ, ɜɥɢɹɸɳɟɣ ɧɚ ɪɨɫɬ 
ɧɨɜɨɝɨ ɩɪɟɞɥɨɠɟɧɢɹ. ɉɨ ɢɬɨɝɚɦ 2014 ɝɨɞɚ ɩɪɢɪɨɫɬ 
ɩɪɟɞɥɨɠɟɧɢɹ ɧɚ ɪɵɧɤɟ ɨɮɢɫɧɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ Ʉɢɟɜɚ 
ɫɨɫɬɚɜɢɥ 99 460 ɦ2, ɭɜɟɥɢɱɢɜ ɨɛɴɟɦ ɪɵɧɤɚ ɧɚ 7%. ȼ 
ɫɬɪɭɤɬɭɪɟ ɧɨɜɨɝɨ ɩɪɟɞɥɨɠɟɧɢɹ ɞɨɦɢɧɢɪɭɸɬ ɨɛɴɟɤɬɵ 
ɤɥɚɫɫɚ «ȼ».   

•ȼ 2015 ɤ ɨɬɤɪɵɬɢɸ ɡɚɹɜɥɟɧɨ 8 ɛɢɡɧɟɫ-ɰɟɧɬɪɨɜ ɫɭɦɦɚɪɧɨɣ 
ɚɪɟɧɞɭɟɦɨɣ ɩɥɨɳɚɞɶɸ 79 195 ɦ2. Ȼɐ Ɏɨɪɭɦ ȼɟɫɬ ɋɚɣɞ, 
Ȼɐ ɩɨ ɭɥ.ɀɢɥɹɧɫɤɚɹ,32-36, ɌɈɄ ɧɚ 
ɭɥ.Ɂɨɨɥɨɝɢɱɟɫɤɚɹ,5Ⱥ/1*, Ȼɐ ɧɚ ɩɪɨɫɩ. 40 - ɥɟɬɢɹ Ɉɤɬɹɛɪɹ, 
Ɉɮɢɫɧɵɣ ɰɟɧɬɪ ɧɚ ɭɥ.Ƚɨɪɶɤɨɝɨ,46, ɉɪɟɫɬɢɠ ɏɨɥɥ ɧɚ ɭɥ. 
ɭɥ.ɇɢɠɧɢɣ ȼɚɥ, 27-29, Ƚɨɫɬɢɧɢɱɧɨ-ɨɮɢɫɧɵɣ ɤɨɦɩɥɟɤɫ ɩɨ 
ɚɞɪɟɫɭ ɭɥ. ɇɢɠɧɢɣ ȼɚɥ, 63/ɭɥ. əɪɨɫɥɚɜɫɤɚɹ, 
58/ɇɚɛɟɪɟɠɧɨ-Ʉɪɟɳɚɬɢɰɤɚɹ, Retroville ȼ ɫɨɫɬɚɜɟ ɆɎɄ ɧɚ 
ɩɪɨɫɩ.ɉɪɚɜɞɵ,47. 

•ȼɜɨɞ ɜ ɷɤɫɩɥɭɚɬɚɰɢɸ ɤɪɭɩɧɟɣɲɟɝɨ Ȼɐ ɤɥɚɫɫɚ «Ⱥ» Sky 
Towers (GLA - 130 000 ɦ2) ɨɠɢɞɚɟɬɫɹ ɜ 2016 Q4. Ⱦɚɧɧɵɣ 
ɩɪɨɟɤɬ ɫɨɫɬɚɜɢɬ ɜɵɫɨɤɭɸ ɤɨɧɤɭɪɟɧɰɢɸ ɞɟɣɫɬɜɭɸɳɢɦ Ȼɐ ɢ 
ɩɨɜɥɟɱɟɬ ɡɚ ɫɨɛɨɣ ɫɬɪɟɦɢɬɟɥɶɧɨɟ ɭɜɟɥɢɱɟɧɢɟ 
ɜɚɤɚɧɬɧɨɫɬɢ ɢ ɫɧɢɠɟɧɢɟ ɚɪɟɧɞɧɵɯ ɫɬɚɜɨɤ. 

•ɇɚ ɪɵɧɤɟ ɩɨ-ɩɪɟɠɧɟɦɭ ɫɨɯɪɚɧɹɟɬɫɹ ɫɭɳɟɫɬɜɟɧɧɵɣ 
ɞɢɫɛɚɥɚɧɫ ɫɩɪɨɫɚ ɢ ɩɪɟɞɥɨɠɟɧɢɹ. Ɉɛɴɟɦ ɪɵɧɨɱɧɨɝɨ 
ɩɨɝɥɨɳɟɧɢɹ ɩɨ ɢɬɨɝɚɦ 2014 ɫɭɳɟɫɬɜɟɧɧɨ ɧɢɠɟ 
ɚɧɚɥɨɝɢɱɧɨɝɨ ɩɟɪɢɨɞɚ ɩɪɨɲɥɨɝɨ ɝɨɞɚ. ɉɨɱɬɢ ɜɫɟ ɫɞɟɥɤɢ 
ɹɜɥɹɸɬɫɹ ɩɟɪɟɟɡɞɚɦɢ ɩɪɢɫɭɬɫɬɜɭɸɳɢɯ ɧɚ ɪɵɧɤɟ 
ɤɨɦɩɚɧɢɣ.  

•ɉɨ ɢɬɨɝɚɦ 2014 ɝ.  ɛɨɥɶɲɢɧɫɬɜɨ ɬɪɚɧɡɚɤɰɢɣ 
ɩɪɢɯɨɞɢɬɫɹ ɧɚ  Ȼɢɡɧɟɫ ɰɟɧɬɪɵ «ȼ» ɤɥɚɫɫɚ, ɜ ɥɢɞɟɪɚɯ 
ɩɨ ɨɛɴɟɦɭ ɩɨɝɥɨɳɟɧɧɵɯ ɨɮɢɫɧɵɯ ɩɥɨɳɚɞɟɣ  ɨɫɬɚɸɬɫɹ 
ɦɟɠɞɭɧɚɪɨɞɧɵɟ ɤɨɦɩɚɧɢɢ ɧɚɢɛɨɥɟɟ ɪɚɡɜɢɜɚɸɳɢɯ 
ɫɮɟɪ ɞɟɹɬɟɥɶɧɨɫɬɢ: it, ɤɨɧɫɚɥɬɢɧɝɨɜɵɟ (ɸɪɢɞɢɱɟɫɤɢɟ, 
ɫɬɪɚɯɨɜɵɟ, ɤɨɥɥɟɤɬɨɪɫɤɢɟ ɢ ɬ.ɞ.), ɩɪɨɢɡɜɨɞɫɬɜɟɧɧɵɟ, 
ɫɮɟɪɚ  ɬɟɥɟɤɨɦɦɭɧɢɤɚɰɢɣ.  

•Ʉɪɭɩɧɵɟ ɤɨɦɩɚɧɢɢ (ɨɬ 5000 ɦ2) ɜ ɤɚɱɟɫɬɜɟ 
ɚɥɶɬɟɪɧɚɬɢɜɵ ɚɪɟɧɞɵ ɪɚɫɫɦɚɬɪɢɜɚɸɬ ɩɨɤɭɩɤɭ 
ɨɮɢɫɧɨɝɨ ɡɞɚɧɢɹ ɢɥɢ ɠɟ ɫɬɪɨɢɬɟɥɶɫɬɜɨ ɨɮɢɫɧɨɝɨ 
ɰɟɧɬɪɚ «ɩɨɞ ɫɟɛɹ». ɇɟɤɨɬɨɪɵɟ ɞɟɜɟɥɨɩɟɪɵ ɝɨɬɨɜɵ 
ɭɱɚɫɬɜɨɜɚɬɶ ɜ ɞɚɧɧɵɯ ɩɪɨɟɤɬɚɯ ɢ ɫɬɪɨɢɬɶ built-to-suit 
ɨɛɴɟɤɬɵ ɫ ɝɚɪɚɧɬɢɪɨɜɚɧɧɨɣ ɩɪɨɞɚɠɟɣ ɝɨɬɨɜɨɝɨ 
ɨɮɢɫɧɨɝɨ ɰɟɧɬɪɚ.  

•ȼɚɤɚɧɬɧɨɫɬɶ ɨɮɢɫɧɵɯ ɩɨɦɟɳɟɧɢɣ ɫɬɨɥɢɰɵ 
ɩɪɨɞɨɥɠɚɟɬ ɪɚɫɬɢ. ɋɪɟɞɧɢɣ ɭɪɨɜɟɧɶ ɞɥɹ ɤɥɚɫɫɚ ȼ 
ɫɨɫɬɚɜɢɥ 21,5%, ɞɥɹ ɤɥɚɫɫɚ Ⱥ 30%. 

•ȼɫɥɟɞɫɬɜɢɟ ɞɟɜɚɥɶɜɚɰɢɢ ɧɚɰɢɨɧɚɥɶɧɨɣ ɜɚɥɸɬɵ ɢ 
ɫɨɤɪɚɳɟɧɢɹ ɫɩɪɨɫɚ ɭɪɨɜɟɧɶ ɚɪɟɧɞɧɵɯ ɫɬɚɜɨɤ, 
ɜɵɪɚɠɟɧɧɵɯ ɜ ɞɨɥɥɚɪɚɯ, ɫɧɢɡɢɥɫɹ ɜ ɫɪɟɞɧɟɦ ɧɚ 28%. 

•ɇɚ ɮɨɧɟ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɞɟɩɪɟɫɫɢɢ ɢ 
ɩɪɨɞɨɥɠɚɸɳɢɯɫɹ ɜɨɟɧɧɵɯ ɞɟɣɫɬɜɢɣ ɜ ɫɬɪɚɧɟ 
ɨɬɫɭɬɫɬɜɭɸɬ ɩɪɟɞɩɨɫɵɥɤɢ ɞɥɹ ɜɨɫɫɬɚɧɨɜɥɟɧɢɹ ɫɩɪɨɫɚ 
ɧɚ ɨɮɢɫɧɵɟ ɩɨɦɟɳɟɧɢɹ ɜ ɛɥɢɠɚɣɲɟɣ ɩɟɪɫɩɟɤɬɢɜɟ.  

Ɍɟɧɞɟɧɰɢɢ ɢ ɩɪɨɝɧɨɡɵ 
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Ʉɨɧɬɚɤɬɧɚɹ ɢɧɮɨɪɦɚɰɢɹ 

 

ȼɚɞɢɦ ɇɟɩɨɫɟɞɨɜ 
ɉɪɟɡɢɞɟɧɬ ɤɨɦɩɚɧɢɢ 
vvn@utg.kiev.ua 

 

ȼɢɬɚɥɢɣ Ȼɨɣɤɨ 
ɍɩɪɚɜɥɹɸɳɢɣ ɩɚɪɬɧɟɪ 
boyko@utg.kiev.ua 
 
ȿɜɝɟɧɢɹ Ʌɨɤɬɢɨɧɨɜɚ 
Ⱦɢɪɟɤɬɨɪ ɤɨɦɩɚɧɢɢ 
loktionova@utg.kiev.ua 

ȼɢɤɬɨɪ Ɉɛɨɪɫɤɢɣ 
Ɋɭɤɨɜɨɞɢɬɟɥɶ ɞɟɩɚɪɬɚɦɟɧɬɚ ɫɬɪɚɬɟɝɢɱɟɫɤɨɝɨ ɤɨɧɫɚɥɬɢɧɝɚ 
v.oborsky@utg.kiev.ua 
 
Ⱦɢɧɚ Ʉɚɬɟɪɟɧɸɤ 
Ⱥɧɚɥɢɬɢɤ ɞɟɩɚɪɬɚɦɟɧɬɚ ɫɬɪɚɬɟɝɢɱɟɫɤɨɝɨ ɤɨɧɫɚɥɬɢɧɝɚ 
d.katerenyuk@utg.kiev.ua 

«ɍɤɪɚɢɧɫɤɚɹ Ɍɨɪɝɨɜɚɹ Ƚɢɥɶɞɢɹ» - ɤɪɭɩɧɟɣɲɚɹ ɧɚɰɢɨɧɚɥɶɧɚɹ 
ɤɨɧɫɚɥɬɢɧɝɨɜɚɹ ɤɨɦɩɚɧɢɹ ɜ ɫɮɟɪɟ ɧɟɞɜɢɠɢɦɨɫɬɢ. ɋɟɝɨɞɧɹ UTG – ɷɬɨ 
55 ɜɵɫɨɤɨɤɜɚɥɢɮɢɰɢɪɨɜɚɧɧɵɯ ɫɩɟɰɢɚɥɢɫɬɨɜ ɢ ɫɜɵɲɟ 500 ɤɥɢɟɧɬɨɜ. 
ɍɱɚɫɬɢɟ ɜ 450 ɛɢɡɧɟɫ-ɩɪɨɟɤɬɚɯ ɢ ɩɪɨɜɟɞɟɧɢɟ ɛɨɥɟɟ 700 ɢɫɫɥɟɞɨɜɚɧɢɣ 
ɪɵɧɤɚ ɩɨɡɜɨɥɹɸɬ ɧɚɦ ɛɵɬɶ ɧɚɞɟɠɧɵɦ, ɨɬɜɟɬɫɬɜɟɧɧɵɦ ɢ ɤɨɦɩɟɬɟɧɬɧɵɦ 
ɩɚɪɬɧɟɪɨɦ. 

Ɋɚɛɨɬɚɹ ɫ ɧɟɞɜɢɠɢɦɨɫɬɶɸ ɥɸɛɨɝɨ ɪɚɡɦɟɪɚ ɢ ɬɢɩɚ ɧɚ ɪɚɡɧɵɯ ɷɬɚɩɚɯ 
ɩɪɨɟɤɬɚ, ɦɵ ɝɚɪɚɧɬɢɪɭɟɦ ɜɵɫɨɤɢɣ ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɵɣ ɭɪɨɜɟɧɶ, 
ɢɧɞɢɜɢɞɭɚɥɶɧɵɣ ɩɨɞɯɨɞ ɤ ɩɨɫɬɚɜɥɟɧɧɵɦ ɡɚɞɚɱɚɦ.  

 Ⱦɚɧɧɚɹ ɩɪɟɡɟɧɬɚɰɢɹ ɹɜɥɹɟɬɫɹ ɩɭɛɥɢɤɚɰɢɟɣ ɨɛɨɛɳɟɧɧɨɝɨ ɯɚɪɚɤɬɟɪɚ. Ɂɚ ɢɧɮɨɪɦɚɰɢɸ, 
ɚɧɚɥɢɬɢɤɭ ɢ ɩɪɨɝɧɨɡɵ, ɪɚɡɦɟɳɟɧɧɵɟ ɜ ɞɚɧɧɨɦ ɨɛɡɨɪɟ «ɍɤɪɚɢɧɫɤɚɹ Ɍɨɪɝɨɜɚɹ Ƚɢɥɶɞɢɹ» ɧɟ 
ɧɟɫɟɬ ɸɪɢɞɢɱɟɫɤɨɣ ɨɬɜɟɬɫɬɜɟɧɧɨɫɬɢ ɜ ɨɬɧɨɲɟɧɢɢ ɜɨɡɦɨɠɧɵɯ ɩɨɬɟɪɶ ɬɪɟɬɶɢɯ ɥɢɰ 
ɜɫɥɟɞɫɬɜɢɟ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɪɟɡɭɥɶɬɚɬɨɜ ɨɬɱɟɬɚ.  

Ʌɸɛɚɹ ɩɭɛɥɢɤɚɰɢɹ ɢɧɮɨɪɦɚɰɢɨɧɧɵɯ ɦɚɬɟɪɢɚɥɨɜ ɢɡ ɭɤɚɡɚɧɧɨɝɨ ɨɬɱɟɬɚ, ɰɟɥɢɤɨɦ ɥɢɛɨ 
ɱɚɫɬɢɱɧɨ, ɜɨɡɦɨɠɧɚ ɥɢɲɶ ɫ ɭɩɨɦɢɧɚɧɢɟɦ ɤɨɦɩɚɧɢɢ, ɤɚɤ ɢɫɬɨɱɧɢɤɚ ɞɚɧɧɵɯ. 

 
ɥɢɛɨ ɱɚɫɬɢɱɧɨ, ɜɨɡɦɨɠɧɚ ɥɢɲɶ ɫ ɭɩɨɦɢɧɚɧɢɟɦ ɤɨɦɩɚɧɢɢ, ɤɚɤ ɢɫɬɨɱɧɢɤɚ ɞɚɧɧɵɯ. 

 
 

 

ȻɅȺȽɈȾȺɊɂɆ ɁȺ ȼɇɂɆȺɇɂȿ 
Ʉɨɧɬɚɤɬɧɚɹ ɢɧɮɨɪɦɚɰɢɹ 

ɍɤɪɚɢɧɫɤɚɹ Ɍɨɪɝɨɜɚɹ Ƚɢɥɶɞɢɹ 
ɭɥ. Ɇɟɱɧɢɤɨɜɚ, 2Ⱥ (Ȼɐ «ɉɚɪɭɫ») 

Ʉɢɟɜ 01601, ɍɤɪɚɢɧɚ 
Ɍɟɥ.: (+380 44) 537 23 64 
www.utgcompany.com 
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