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Ɋɟɚɥɶɧɵɣ ȼȼɉ (I ɤɜɚɪɬɚɥ 2015 ɝ.)* 
 

-19,3% 

ɂɧɮɥɹɰɢɹ** +40% 

Ɉɛɨɪɨɬ ɪɨɡɧɢɱɧɨɣ ɬɨɪɝɨɜɥɢ* -24,6% 

Эɤɫɩɨɪɬ * -35,60% 

ɂɦɩɨɪɬ* -37,10% 

ɉɪɨɦɵɲɥɟɧɧɨɫɬɶ* -21,8% 

Ⱥɝɪɚɪɧɵɣ ɫɟɤɬɨɪ -5,40% 

Ƚɨɫɭɞɚɪɫɬɜɟɧɧɵɣ ɞɨɥɝ ** +22,2% 

ɋɬɪɨɢɬɟɥɶɫɬɜɨ * -31,2% 

ɉɪɢɧɹɬɨ ɜ ɷɤɫɩɥɭɚɬɚɰɢɸ ɠɢɥɶɹ* -19,2% 

ɋɪɟɞɧɹɹ ɡɚɪɩɥɚɬɚ** +1% 

ɉɪɹɦɵ ɢɧɜɟɫɬɢɰɢɢ -23,1% 

*ɩɨ ɨɬɧɨɲɟɧɢɸ ɤ ɩɨɤɚɡɚɬɟɥɹɦ ɚɧɚɥɨɝɢɱɧɨɝɨ ɩɟɪɢɨɞɚ 2014 ɝɨɞɚ  

**ɩɨ ɨɬɧɨɲɟɧɢɸ ɤ ɩɨɤɚɡɚɬɟɥɹɦ ɞɟɤɚɛɪɹ 2014 ɝ  
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Ɋɟɚɥɶɧɵɣ  ȼȼɉ (I Q 2015)   - 19,3%  ɂɧɮɥɹɰɢɹ + 40% Ɉɛɨɪɨɬ ɪɨɡɧɢɱɧɨɣ ɬɨɪɝɨɜɥɢ 24,7% 

 
 
 
 
 
 

Ⱦɢɧɚɦɢɤɚ ȼȼɉ, ɦɥɪɞ.ɝɪɧ 
ȼɚɥɨɜɵɣ ɜɧɭɬɪɟɧɧɢɣ ɩɪɨɞɭɤɬ 

ɇɨɦɢɧɚɥɶɧɵɣ ȼȼɉ ɍɤɪɚɢɧɵ ɩɨ ɢɬɨɝɚɦ I ɤɜɚɪɬɚɥɚ 2015 ɝɨɞɚ 
ɫɨɫɬɚɜɢɥ 367, 577 ɦɥɪɞ. ɝɪɧ., ɱɬɨ ɧɚ 54 ɦɥɪɞ. ɝɪɧ. ɢɥɢ ɧɚ 15% 
ɜɵɲɟ ɩɨɤɚɡɚɬɟɥɹ ɚɧɚɥɨɝɢɱɧɨɝɨ ɩɟɪɢɨɞɚ ɩɪɟɞɵɞɭɳɟɝɨ ɝɨɞɚ 
(313, 568 ɦɥɪɞ. ɝɪɧ.). Ɋɟɚɥɶɧɵɣ ȼȼɉ ɨɬɨɛɪɚɠɚɟɬ ɩɚɞɟɧɢɟ ɧɚ 
19,3%, ɱɬɨ ɜ ɞɟɧɟɠɧɨɦ ɷɤɜɢɜɚɥɟɧɬɟ ɫɨɫɬɚɜɥɹɟɬ 296, 712 
ɦɥɪɞ. ɝɪɧ. 

ɂɧɞɟɤɫ ɩɨɬɪɟɛɢɬɟɥɶɫɤɢɯ ɰɟɧ 

ɂɧɞɟɤɫ ɢɧɮɥɹɰɢɢ ɜ ɍɤɪɚɢɧɟ ɜ ɦɚɟ 2015 ɝɨɞɚ 
ɫɨɫɬɚɜɢɥ 102,2%. ɉɨ ɢɬɨɝɚɦ 5 ɦɟɫɹɰɟɜ ɢɧɮɥɹɰɢɹ ɫɨɫɬɚɜɢɥɚ 
140,1%, ɱɬɨ ɜ ɩɟɪɜɭɸ ɨɱɟɪɟɞɶ ɜɵɡɜɚɧɨ ɞɟɜɚɥɶɜɚɰɢɟɣ ɝɪɢɜɧɵ 
ɢ ɫɨɨɬɜɟɬɫɬɜɟɧɧɨ ɪɨɫɬɨɦ ɰɟɧ ɩɪɟɢɦɭɳɟɫɬɜɟɧɧɨ ɧɚ 
ɢɦɩɨɪɬɧɭɸ ɩɪɨɞɭɤɰɢɸ. 

 Ɍɨɜɚɪɨɨɛɨɪɨɬ 

Ɍɨɜɚɪɨɨɛɨɪɨɬ ɡɚ 5 ɦɟɫɹɰɟɜ 2015 ɝɨɞɚ ɫɨɫɬɚɜɢɥ 385,2 ɦɥɪɞ. 
ɝɪɧ., ɱɬɨ ɧɚ 11 % ɛɨɥɶɲɟ ɚɧɚɥɨɝɢɱɧɨɝɨ ɩɟɪɢɨɞɚ ɩɪɟɞɵɞɭɳɟɝɨ 
ɝɨɞɚ. Ɍɚɤɚɹ ɩɨɥɨɠɢɬɟɥɶɧɚɹ ɞɢɧɚɦɢɤɚ ɞɨɫɬɢɝɧɭɬɚ ɡɚ ɫɱɟɬ 
ɨɛɟɫɰɟɧɢɜɚɧɢɹ ɧɚɰɢɨɧɚɥɶɧɨɣ ɜɚɥɸɬɵ ɢ ɪɨɫɬɚ ɰɟɧ ɧɚ 
ɩɪɨɞɨɜɨɥɶɫɬɜɟɧɧɵɟ ɬɨɜɚɪɵ. ɇɨ ɟɫɥɢ ɫɪɚɜɧɢɜɚɬɶ 
ɬɨɜɚɪɨɨɛɨɪɨɬ 2015 ɝ. ɜ ɫɨɩɨɫɬɚɜɢɦɵɯ ɰɟɧɚɯ 2014 ɝ., ɬɨ ɨɧ 
ɫɨɫɬɚɜɥɹɟɬ 75,3% ɨɛɴɟɦɚ ɹɧɜɚɪɹ-ɦɚɹ 2014, ɬ.ɟ ɧɚ 24,7% 
ɧɢɠɟ. Ɋɨɡɧɢɱɧɵɣ ɬɨɜɚɪɨɨɛɨɪɨɬ ɜ ɍɤɪɚɢɧɟ ɩɨ ɢɬɨɝɚɦ 2014 
ɝɨɞɚ ɭɦɟɧɶɲɢɥɫɹ ɧɚ 15%, ɬɨɝɞɚ ɤɚɤ ɡɚ ɚɧɚɥɨɝɢɱɧɵɣ ɩɟɪɢɨɞ 
2013 ɝɨɞɚ ɫɩɚɞ ɫɨɫɬɚɜɢɥ 2%. ɋɨɤɪɚɳɟɧɢɟ ɬɟɦɩɨɜ ɪɨɫɬɚ 
ɬɨɪɝɨɜɥɢ ɧɚɱɚɥɨɫɶ ɜ ɦɚɪɬɟ 2013 ɝɨɞɚ. 
ɇɚɢɛɨɥɶɲɟɟ ɫɧɢɠɟɧɢɟ ɪɨɡɧɢɱɧɨɝɨ ɬɨɜɚɪɨɨɛɨɪɨɬɚ ɩɨ 
ɫɪɚɜɧɟɧɢɸ ɫ ɚɧɚɥɨɝɢɱɧɵɦ ɩɟɪɢɨɞɨɦ 2014 ɡɚɮɢɤɫɢɪɨɜɚɧɨ ɜ 
Ʌɭɝɚɧɫɤɨɣ (ɧɚ 87%) ɢ Ⱦɨɧɟɰɤɨɣ (ɧɚ 68%). 
Ʌɢɞɟɪɚɦɢ ɩɨ ɚɛɫɨɥɸɬɧɵɦ ɩɨɤɚɡɚɬɟɥɹɦ ɨɛɴɟɦɚ ɪɨɡɧɢɱɧɨɝɨ 
ɬɨɜɚɪɨɨɛɨɪɨɬɚ ɨɫɬɚɬɸɬɶɫɹ Ʉɢɟɜɫɤɚɹ  (14,591 ɦɥɪɞ. ɝɪɧ, 
ɝ.Ʉɢɟɜ - 45, 065 ɦɥɪɞ. ɝɪɧ), Ⱦɧɟɩɪɨɩɟɬɪɨɜɫɤɚɹ (27,657 ɦɥɪɞ. 
ɝɪɧ), ɏɚɪɶɤɨɜɫɤɚɹ (26,6 29 ɦɥɪɞ. ɝɪɧ) ɢ Ɉɞɟɫɫɤɚɹ (20,615 
ɦɥɪɞ. ɝɪɧ) ɨɛɥɚɫɬɢ. 
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Эɤɫɩɨɪɬ  -35,6% ɂɦɩɨɪɬ  -37,1% Ɉɛɴɟɦɵ ɩɪɢɧɹɬɨɝɨ ɜ ɷɤɫɩɥɭɚɬɚɰɢɸ ɠɢɥɶɹ -19,3% 

 
 
 
 
 
 

ȼɧɟɲɧɟɷɤɨɧɨɦɢɱɟɫɤɚɹ ɞɟɹɬɟɥɶɧɨɫɬɶ 
 

Ɍɟɤɭɳɚɹ ɫɢɬɭɚɰɢɹ ɜ ɫɬɪɚɧɟ ɜɧɟɫɥɚ ɤɨɪɪɟɤɬɢɪɨɜɤɭ ɜɨ 
ɜɧɟɲɧɸɸ ɷɤɨɧɨɦɢɱɟɫɤɭɸ ɞɟɹɬɟɥɶɧɨɫɬɶ ɫɬɪɚɧɵ. 
ɉɨ ɫɨɫɬɨɹɧɢɸ ɧɚ ɚɩɪɟɥɶ ɦɟɫɹɰ  ɧɚɛɥɸɞɚɟɬɫɹ 
ɭɦɟɧɶɲɟɧɢɟ ɷɤɫɩɨɪɬɚ ɬɨɜɚɪɨɜ ɩɨ ɫɪɚɜɧɟɧɢɸ ɫ 
ɚɧɚɥɨɝɢɱɧɵɦ ɩɟɪɢɨɞɨɦ 2014 ɝɨɞɚ ɧɚ 35,6% ɢɦɩɨɪɬɚ – ɧɚ 
37,1%. ȼɫɥɟɞɫɬɜɢɟ ɫɭɳɟɫɬɜɟɧɧɨɝɨ ɫɧɢɠɟɧɢɹ ɢɦɩɨɪɬɚ ɜ 
ɫɬɪɚɧɟ ɡɚɮɢɤɫɢɪɨɜɚɧɨ ɩɨɡɢɬɢɜɧɨɟ ɫɚɥɶɞɨ ɜ ɪɚɡɦɟɪɟ 59, 
7555 ɦɥɧ. ɞɨɥɥɚɪɨɜ. 
Ⱦɨɦɢɧɢɪɭɸɳɭɸ ɞɨɥɸ ɜ ɫɬɪɭɤɬɭɪɟ 
ɜɧɟɲɧɟɷɤɨɧɨɦɢɱɟɫɤɨɣ ɞɟɹɬɟɥɶɧɨɫɬɢ ɫɨɫɬɚɜɥɹɸ 
ɫɥɟɞɭɸɳɢɟ ɫɬɪɚɧɵ-ɩɚɪɬɧɟɪɵ: ɥɢɞɟɪɨɦ ɩɨ ɩɪɟɠɧɟɦɭ 
ɨɫɬɚɟɬɫɹ Ɋɨɫɫɢɣɫɤɚɹ ФȍȌȍрация (ɷɤɫɩɨɪɬ-
11,8%,ɢɦɩɨɪɬ–16,2%),Ʉɢɬɚɣ (7,4%, 10,9%), Ɍɭɪɰɢɹ (7,3%, 
2,2%),ɂɬɚɥɢɹ(5,4%, 2,3%) ɉɨɥɶɲɚ (5%, 5,5%), ɂɧɞɢɹ 
(3,7%, 1,3%), Ƚɟɪɦɚɧɢɹ (3,4%, 11,3%), ɂɫɩɚɧɢɹ(2,8%, 
1,3%). 

ȼɧɟɲɧɟɷɤɨɧɨɦɢɱɟɫɤɚɹ ɞɟɹɬɟɥɶɧɨɫɬɶ ɍɤɪɚɢɧɵ 
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Ɉɛɴɟɦɵ ɩɪɢɧɹɬɨɝɨ ɜ ɷɤɫɩɥɭɚɬɚɰɢɸ ɠɢɥɶɹ ɜ ɍɤɪɚɢɧɟ 
ɜ ɞɢɧɚɦɢɤɟ 2006-2014 ɝɨɞɨɜ 
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ɋɬɪɨɢɬɟɥɶɫɬɜɨ 
 

ɉɨ ɫɨɫɬɨɹɧɢɸ ɧɚ ɦɚɣ ɦɟɫɹɰ 2015 ɝɨɞɚ ɩɪɟɞɩɪɢɹɬɢɹɦɢ 
ɍɤɪɚɢɧɵ ɜɵɩɨɥɧɟɧɨ ɫɬɪɨɢɬɟɥɶɧɵɯ ɪɚɛɨɬ ɧɚ ɫɭɦɦɭ 
15705,7 ɦɥɪɞ. ɝɪɧ, ɱɬɨ ɧɚ 31,2 % ɧɢɠɟ ɩɨɤɚɡɚɬɟɥɟɣ 
ɨɛɴɟɦɚ ɜɵɩɨɥɧɟɧɧɵɯ ɫɬɪɨɢɬɟɥɶɧɵɯ ɪɚɛɨɬ 
ɚɧɚɥɨɝɢɱɧɨɝɨ ɩɟɪɢɨɞɚ 2014 ɝɨɞɚ (ɜ ɞɟɧɟɠɧɨɦ 
ɷɤɜɢɜɚɥɟɧɬɟ  17639,5 ɦɥɪɞ. ɝɪɧ). 
ɇɨɜɨɟ ɫɬɪɨɢɬɟɥɶɫɬɜɨ, ɪɟɤɨɧɫɬɪɭɤɰɢɹ ɢ ɬɟɯɧɢɱɟɫɤɨɟ 
ɩɟɪɟɜɨɨɪɭɠɟɧɢɟ ɫɨɫɬɚɜɢɥɢ 84,9% ɨɬ ɨɛɳɟɝɨ ɨɛɴɟɦɚ 
ɜɵɩɨɥɧɟɧɧɵɯ ɫɬɪɨɢɬɟɥɶɧɵɯ ɪɚɛɨɬ, ɤɚɩɢɬɚɥɶɧɵɣ ɢ 
ɬɟɤɭɳɢɣ ɪɟɦɨɧɬɵ – 7,7% ɢ 7,7% ɫɨɨɬɜɟɬɫɬɜɟɧɧɨ. 
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ɂɧɜɟɫɬɢɰɢɢ 
Ⱥɤɬɢɜɧɵɟ ɜɨɟɧɧɵɟ ɞɟɣɫɬɜɢɹ ɧɚ ɮɨɧɟ ɷɤɨɧɨɦɢɱɟɫɤɨɣ 
ɪɟɰɟɫɫɢɢ ɩɪɢɨɫɬɚɧɨɜɢɥɢ ɞɟɥɨɜɭɸ ɚɤɬɢɜɧɨɫɬɶ ɜ ɫɬɪɚɧɟ, ɜ 
ɩɟɪɜɭɸ ɨɱɟɪɟɞɶ ɧɚɛɥɸɞɚɟɬɫɹ ɫɜɨɪɚɱɢɜɚɧɢɟ ɩɥɚɧɨɜ  
ɢɧɨɫɬɪɚɧɧɵɯ ɢɧɜɟɫɬɨɪɨɜ. 
ɉɨ ɢɬɨɝɚɦ 2014 ɝɨɞɚ ɨɛɴɟɦ ɢɧɜɟɫɬɢɰɢɣ ɫɨɤɪɚɬɢɥɫɹ ɧɚ 23%, ɜ 
ɧɨɦɢɧɚɥɶɧɨɣ ɷɤɜɢɜɚɥɟɧɬɟ ɫɨɫɬɚɜɢɥ 45 916 ɦɥɧ.ɞɨɥ. 
(ɧɚɤɨɩɥɟɧɧɵɦ ɢɬɨɝɨɦ ɫ ɧɚɱɚɥɚ ɢɧɜɟɫɬɢɪɨɜɚɧɢɹ). 
  
 Ⱦɢɧɚɦɢɤɚ ɩɪɹɦɵɯ ɢɧɨɫɬɪɚɧɧɵɯ ɢɧɜɟɫɬɢɰɢɣ ɜ 

ɍɤɪɚɢɧɭ 

Ɇɢɪɨɜɨɣ ɪɟɣɬɢɧɝ АEF 

ȼ ɢɧɞɟɤɫɟ ɦɢɪɨɜɨɣ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ GCI (WEF) 
ɫɨɝɥɚɫɧɨ ɞɚɧɧɵɦ WEF  ɍɤɪɚɢɧɚ ɭɤɪɟɩɢɥɚ ɪɟɣɬɢɧɝɢ, 
ɩɨɞɧɹɜɲɢɫɶ ɫ 82 ɧɚ 76. Ɉɞɧɢɦ ɢɡ ɨɫɧɨɜɧɵɦ ɮɚɤɬɨɪɨɜ 
ɩɨɡɢɬɢɜɧɨɣ ɬɟɧɞɟɧɰɢɢ ɹɜɥɹɸɬɫɹ  ɢɡɦɟɧɟɧɢɟ ɫɨɫɬɚɜɚ 
ɩɪɚɜɢɬɟɥɶɫɬɜɚ ɍɤɪɚɢɧɵ ɢ ɟɝɨ ɚɤɬɢɜɧɵɟ ɞɟɣɫɬɜɢɹ ɜ 
ɧɚɩɪɚɜɥɟɧɢɢ ȿɜɪɨɩɟɣɫɤɨɣ ɢɧɬɟɝɪɚɰɢɢ. 

 Ʉɚɬɟɝɨɪɢɢ  2014 

ȼɟɞɟɧɢɟ ɛɢɡɧɟɫɚ  96 

Ɋɟɝɢɫɬɪɚɰɢɹ ɩɪɟɞɩɪɢɹɬɢɣ 76 

ɉɨɥɭɱɟɧɢɟ ɪɚɡɪɟɲɟɧɢɣ ɧɚ ɫɬɪɨɢɬɟɥɶɫɬɜɨ 70 

ɉɪɢɫɨɟɞɢɧɟɧɢɟ ɤ ɷɥɟɤɬɪɢɱɟɫɤɢɦ ɫɟɬɹɦ 185 

Ɋɟɝɢɫɬɪɚɰɢɹ ɫɨɛɫɬɜɟɧɧɨɫɬɢ 59 

ɉɨɥɭɱɟɧɢɟ ɤɪɟɞɢɬɨɜ 17 

Ɂɚɳɢɬɚ ɦɢɧɨɪɢɬɚɪɧɵɯ ɢɧɜɟɫɬɨɪɨɜ 109 

ɇɚɥɨɝɨɨɛɥɨɠɟɧɢɟ 108 

Ɇɟɠɞɭɧɚɪɨɞɧɚɹ ɬɨɪɝɨɜɥɹ 154 

Ɉɛɟɫɩɟɱɟɧɢɟ ɢɫɩɨɥɧɟɧɢɹ ɤɨɧɬɪɚɤɬɨɜ 43 

Ɋɚɡɪɟɲɟɧɢɟ ɧɟɩɥɚɬɟɠɟɫɩɨɫɨɛɧɨɫɬɢ 142 

ɂɧɞɟɤɫ ɤɨɧɤɭɪɟɧɬɨɫɩɨɫɨɛɧɨɫɬɢ ɍɤɪɚɢɧɵ  
ɜ ɦɢɪɨɜɨɣ ɪɟɣɬɢɧɝɟ АEF 

Эɤɨɧɨɦɢɤɚ ɍɤɪɚɢɧɵ ɜ ɪɟɣɬɢɧɝɟ Doing Business 

$29 489 
$35 723 

$40 026 
$44 708 

$49 362 
$54 462 

$58 156 

$45,916 
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ɉɪɹɦɵɟ ɢɧɨɫɬɪɚɧɧɵɟ ɢɧɜɟɫɬɢɰɢɢ ɜ ɍɤɪɚɢɧɭ (ɧɚɤɨɩɢɬɟɥɶɧɵɦ 
ɢɬɨɝɨɦ ɫ ɧɚɱɚɥɚ ɢɧɜɟɫɬɢɪɨɜɚɧɢɹ, ɦɥɧ.ɞɨɥ.ɋɒȺ) 

ɋɨɰɢɚɥɶɧɨ-ɷɤɨɧɨɦɢɱɟɫɤɨɟ ɪɚɡɜɢɬɢɟ 
ɍɤɪɚɢɧɵ 
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ɉɪɨɦɵɲɥɟɧɧɨɫɬɶ  
ȼ ɦɚɟ 2015ɝ. ɩɨ ɫɪɚɜɧɟɧɢɸ ɫ ɩɪɟɞɵɞɭɳɢɦ ɦɟɫɹɰɟɦ ɢ ɦɚɟɦ 2014ɝ. 
ɢɧɞɟɤɫ ɩɪɨɦɵɲɥɟɧɧɨɣ ɩɪɨɞɭɤɰɢɢ ɫɨɫɬɚɜɢɥ ɫɨɨɬɜɟɬɫɬɜɟɧɧɨ 99,8% ɢ 
79,3%, ɩɨ ɢɬɨɝɚɦ ɹɧɜɚɪɹ-ɦɚɹ 2015ɝ. - 78,8%. 
ȼ ɞɨɛɵɜɚɸɳɟɣ ɩɪɨɦɵɲɥɟɧɧɨɫɬɢ ɢ ɪɚɡɪɚɛɨɬɤɟ ɤɚɪɶɟɪɨɜ ɩɨ 
ɫɪɚɜɧɟɧɢɸ ɫ ɹɧɜɚɪɟɦ-ɦɚɟɦ 2014ɝ. ɢɧɞɟɤɫ ɩɪɨɦɵɲɥɟɧɧɨɣ ɩɪɨɞɭɤɰɢɢ 
ɫɨɫɬɚɜɢɥ 74,5%, ɩɟɪɟɪɚɛɚɬɵɜɚɸɳɟɣ - 79,5%, ɫɧɚɛɠɟɧɢɢ ɢ 
ɪɚɫɩɪɟɞɟɥɟɧɢɢ ɷɥɟɤɬɪɨɷɧɟɪɝɢɢ, ɝɚɡɚ ɢ ɤɨɧɞɢɰɢɨɧɢɪɨɜɚɧɧɨɝɨ 
ɜɨɡɞɭɯɚ - 84,4%. 

Ⱦɢɧɚɦɢɤɚ ɢɧɞɟɤɫɚ ɩɪɨɦɵɲɥɟɧɧɨɫɬɢ,%  

Ƚɨɫɭɞɚɪɫɬɜɟɧɧɵɣ ɞɨɥɝ 
Ɉɛɳɚɹ ɫɭɦɦɚ ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɝɨ ɢ ɝɚɪɚɧɬɢɪɨɜɚɧɧɨɝɨ ɞɨɥɝɚ 
ɍɤɪɚɢɧɵ ɜ ɦɚɟ 2015 ɝɨɞɚ ɫɨɫɬɚɜɢɥɚ 67,660 ɦɢɥɥɢɚɪɞɨɜ ɞɨɥɥɚɪɨɜ, 
ɜ ɝɪɢɜɧɟɜɨɦ ɷɤɜɢɜɚɥɟɧɬɟ - 1,424 ɬɪɢɥɥɢɨɧ ɝɪɢɜɟɧ. 
ȼ ɫɬɪɭɤɬɭɪɟ ɝɨɫɭɞɚɪɫɬɜɟɧɧɨɝɨ  ɢ ɝɚɪɚɧɬɢɪɨɜɚɧɧɨɝɨ ɞɨɥɝɚ 
ɜɧɭɬɪɟɧɧɢɣ ɞɨɥɝ ɫɨɫɬɚɜɥɹɟɬ 35% ɨɬ ɨɛɳɟɝɨ ɞɨɥɝɚ ɢɥɢ 508,137 
ɦɥɧ. ɝɪɧ,  ɜɧɟɲɧɢɣ – 65% ɢɥɢ 915 990,412 ɝɪɧ.   

Ⱦɢɧɚɦɢɤɚ ɢɡɦɟɧɟɧɢɹ ɤɭɪɫɨɜ ɜɚɥɸɬ 

5.05 5.05 

7.98 

15.77 

21.63 

6.65 
7.41 

10.44 

19.23 

24.44 

0.00

5.00

10.00

15.00

20.00

25.00

30.00

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 
ɢɸɥɶ 

 ɞɨɥɥɚɪ  ɟɜɪɨ 

211,752 
276,746 299,414 309,000 

300,025 

508,137 

105,133 
155,490 173,708 

206,511 

284,089 

915,989 

0

100000

200000

300000

400000

500000

600000

700000

800000

900000

1000000

2010 2011 2012 2013 2014 2015ȼɧɭɬɪɟɧɧɢɣ ɞɨɥɝ ȼɧɟɲɧɢɣ ɞɨɥɝ 

ɋɨɨɬɧɨɲɟɧɢɟ ɜɧɟɲɧɟɝɨ ɢ ɜɧɭɬɪɟɧɧɟɝɨ ɞɨɥɝɚ, ɦɥɧ. ɝɪɧ. 
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Ɉɛɡɨɪ ɪɵɧɤɚ ɬɨɪɝɨɜɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ 
Ʉɢɟɜ I ɩɨɥɭɝɨɞɢɟ 2015 
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Ʉɥɸɱɟɜɵɟ ɩɨɤɚɡɚɬɟɥɢ ɪɵɧɤɚ ɬɨɪɝɨɜɨɣ 
ɧɟɞɜɢɠɢɦɨɫɬɢ ɝ. Ʉɢɟɜɚ 

10 

Ɋɵɧɨɱɧɵɟ ɩɨɤɚɡɚɬɟɥɢ 2013 2014 2015  I ɩɨɥɭɝɨɞɢɟ ɂɡɦɟɧɟɧɢɟ 

Ɉɛɳɟɟ ɩɪɟɞɥɨɠɟɧɢɟ, ɤɜ. ɦ 1 000 000 1 073 939 1 094 639 +2% 

ɇɨɜɨɟ ɩɪɟɞɥɨɠɟɧɢɟ, ɤɜ. ɦ 164 420 80 620  20 700 -75% 

Ɇɢɧɢɦɚɥɶɧɚɹ ɚɪɟɧɞɧɚɹ 
ɫɬɚɜɤɚ, ɝɪɧ./ɤɜ. ɦ/ɦɟɫ.(ɝɚɥɟɪɟɹ ɦɨɞɵ 

100-200 ɤɜ. ɦ) 
30 25 20 - 20% 

Ɇɚɤɫɢɦɚɥɶɧɚɹ ɚɪɟɧɞɧɚɹ 
ɫɬɚɜɤɚ, ɝɪɧ./ɤɜ. ɦ/ɦɟɫ.(ɝɚɥɟɪɟɹ ɦɨɞɵ 

100-200 ɤɜ. ɦ) 
100 80 50 -37,5% 

ɋɪɟɞɧɹɹ ɚɪɟɧɞɧɚɹ ɫɬɚɜɤɚ, 
ɝɪɧ./ɤɜ. ɦ/ɦɟɫ. .(ɝɚɥɟɪɟɹ ɦɨɞɵ 100-200 

ɤɜ. ɦ) 
70 49,7 30 -35% 

*ɮɢɤɫɚɰɢɹ ɤɭɪɫɚ ɞɨɥɥɚɪɚ 

ȼɚɤɚɧɬɧɨɫɬɶ, % 

 
1,7 7,5 7,5 - 

ɉɨɫɟɳɚɟɦɨɫɬɶ, ɱɟɥ./1000 ɤɜ. ɦ 945 867 742 - 15% 

ɉɨɫɟɳɚɟɦɨɫɬɶ ɪɟɝɢɨɧɚɥɶɧɵɯ 
ɌЦ, ɱɟɥ./1000 ɤɜ. ɦ 

530 654  620 -5% 

ɉɨɫɟɳɚɟɦɨɫɬɶ ɨɤɪɭɠɧɵɯ ɌЦ, 
ɱɟɥ./1000 ɤɜ. ɦ 

1127 937 766 -19% 
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ȼ ɬɟɱɟɧɢɢ ɩɟɪɜɨɝɨ ɩɨɥɭɝɨɞɢɹ ɜ ɫɬɨɥɢɰɟ ɛɵɥɨ ɜɜɟɞɟɧɨ ɜ ɷɤɫɩɥɭɚɬɚɰɢɸ 2 ɨɛɴɟɤɬɚ: Ɍɐ «ȾɈɆȺ ɰɟɧɬɪ» (GLA - 7 000 ɦ2) ɢ Ɍɐ ɇɨɜɭɫ ɧɚ 
Ɂɞɨɥɛɭɧɨɜɫɤɨɣ, 7Ƚ (8200 ɦ2 ɝɢɩɟɪɦɚɪɤɟɬ ɢ  5 500 ɦ2 ɬɨɪɝɨɜɵɯ ɩɨɦɟɳɟɧɢɣ). Ɍɚɤɢɦ ɨɛɪɚɡɨɦ, ɨɛɳɟɟ ɪɵɧɨɱɧɨɟ ɩɪɟɞɥɨɠɟɧɢɢ ɩɨ ɫɨɫɬɨɹɧɢɸ ɧɚ 
ɞɟɤɚɛɪɶ 2014 ɫɨɫɬɚɜɢɥɨ  1 094 639 ɦ2 ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɵɯ ɬɨɪɝɨɜɵɯ ɩɥɨɳɚɞɟɣ, ɭɜɟɥɢɱɢɜɲɢɫɶ ɧɚ 2%. Ⱦɨ ɤɨɧɰɚ 2015 ɝɨɞɚ ɨɠɢɞɚɟɬɫɹ ɜɜɨɞ ɜ 
ɷɤɫɩɥɭɚɬɚɰɢɸ ɌɊɐ ɨɤɪɭɠɧɨɝɨ ɮɨɪɦɚɬɚ  «New Way» (GLA - 16 200 ɦ2), ɪɚɫɩɨɥɨɠɟɧɧɨɝɨ ɧɚ ɩɟɪɟɫɟɱɟɧɢɢ ɭɥ.ȼɟɪɛɢɰɤɨɝɨ/ɭɥ.Ɍɪɨɫɬɹɧɟɰɤɨɣ ɢ Ɍɐ ɩɨ 
ɭɥ.Ɇɭɪɦɚɧɫɤɚɹ,6 (GLA – 7000 ɦ2). ɇɚ 2016 ɝɨɞ ɡɚɹɜɥɟɧɵ ɤ ɨɬɤɪɵɬɢɸ ɫɥɟɞɭɸɳɢɟ ɩɪɨɟɤɬɵ: ɌɊɐ Retroville, Podol Mall, Respublika, Lavina Mall, 
Blockbuster Mall, ɐɍɆ, Ɍɐ ɧɚ ɉɨɱɬɨɜɨɣ ɩɥ., ɨɛɳɟɣ ɚɪɟɧɞɭɟɦɨɣ ɩɥɨɳɚɞɶɸ ɩɨɪɹɞɤɚ 496 579ɦ2.  

Ɉɛɳɟɟ ɩɪɟɞɥɨɠɟɧɢɟ, ɤɜ. ɦ 1 094 639 ɇɨɜɨɟ ɩɪɟɞɥɨɠɟɧɢɟ 2014, ɤɜ. ɦ 20 700  ɉɟɪɫɩɟɤɬɢɜɧɨɟ ɩɪɟɞɥɨɠɟɧɢɟ 2016, ɤɜ. ɦ 496 579 
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ɇɨɜɨɟ ɩɪɟɞɥɨɠɟɧɢɟ, GLA, ɬɵɫ. ɤɜ. ɦ 

Ɉɛɳɟɟ ɩɪɟɞɥɨɠɟɧɢɟ ɧɚ ɧɚɱɚɥɨ ɝɨɞɚ, GLA, ɬɵɫ. ɤɜ. ɦ  

Ⱦɨɥɹ ɧɨɜɨɝɨ ɩɪɟɞɥɨɠɟɧɢɹ, % 

ɉɪɢɪɨɫɬ, % 

Ⱦɢɧɚɦɢɤɚ ɪɵɧɨɱɧɨɝɨ ɩɪɟɞɥɨɠɟɧɢɹ, ɬɵɫ. ɤɜ. ɦ Ɍɨɪɝɨɜɵɟ ɰɟɧɬɪɵ, ɜɜɟɞɟɧɧɵɟ ɜ ɷɤɫɩɥɭɚɬɚɰɢɸ ɜ 2014 ɝ. 
ɌЦ Ⱥɞɪɟɫ GLA, ɤɜ. ɦ Ⱦɟɜɟɥɨɩɟɪ Ɉɬɤɪɵɬɢɟ 

ɉɪɨɫɩɟɤɬ  ɭɥ.Ʉɪɚɫɧɨɝɜɚɪɞɟɣɫɤɚɹ/ 
ɭɥ.Ʉɪɚɫɧɨɬɤɚɰɤɚɹ 

41 000 Arricano Group Q3 

Ⱥɬɦɨɫɮɟɪɚ  ɋɬɨɥɢɱɧɨɟ ɲɨɫɫɟ,103  30 000 De Vision 
Q3 

 

Doma Cenrter ɭɥ. ɋɬɪɨɢɬɟɥɟɣ, 40 7 000 KDD Engineering Q4 

Ⱥɩɪɟɥɶ  Ʉɨɥɶɰɟɜɨɣ ɞɨɪɨɝɚ/ɩɪɨɫɩ. Ʌɟɫɹ 
Ʉɭɪɛɚɫɚ, 19 

5 800 Ʌɨɤɚɥɶɧɵɣ ɞɟɜɟɥɨɩɟɪ Q2 

Appetite  ɩɪɨɫɩ. ɇɢɤɥɨɚɹ Ȼɚɠɚɧɚ,1 3 420 
Ukrainian Investment 

Alliance 
Q3 

ɋɩɟɰɢɚɥɢɡɢɪɨɜɚɧɵɟ ɬɨɪɝɨɜɵɟ ɰɟɧɬɪɵ 

ɗɩɢɰɟɧɬɪ ɭɥ. ɉɨɥɹɪɧɚɹ, 20ɞ 70 000 Q4 

Leroy Merlin  ɭɥ.ɋɚɩɟɪɧɨ-ɋɥɨɛɨɞɫɤɚɹ, 26 12 500 

Ɍɨɪɝɨɜɵɟ ɰɟɧɬɪɵ, ɡɚɹɜɥɟɧɧɵɟ ɤ ɨɬɤɪɵɬɢɸ ɜ 2015 ɝ. 

Doma Center  ɭɥ. ɋɬɪɨɢɬɟɥɟɣ, 40 7000 
Ʌɨɤɚɥɶɧɵɣ ɞɟɜɟɥɨɩɟɪ 

 
Q1 

Novus ɭɥ.Ɂɞɨɥɸɭɧɨɜɫɤɚɹ,7Ƚ 13700 Q2 

New Life ɭɥ. ȼɟɪɛɢɰɤɨɝɨ 16 200  Ʌɨɤɚɥɶɧɵɣ ɞɟɜɟɥɨɩɟɪ Q4 

Ʌɟɫɧɨɣ ɭɥ.Ɇɭɪɦɚɧɫɤɚɹ,6 7 000 Ʌɨɤɚɥɶɧɵɣ ɞɟɜɟɥɨɩɟɪ Q4 

Ɍɐ ɩɪɨɫɩ.Ȼɚɠɚɧɚ 2400 Ʌɨɤɚɥɶɧɵɣ  Q4 

ɂɬɨɝ 46 300 ɦ2      
Ɍɨɪɝɨɜɵɟ ɰɟɧɬɪɵ, ɡɚɹɜɥɟɧɧɵɟ ɤ ɨɬɤɪɵɬɢɸ ɜ 2016 ɝ. 

     Respublika  Ʉɨɥɶɰɟɜɚɹ ɞɨɪɨɝɚ, 1ɚ 135 000 Ʉ.Ⱥ.ɇ. Ⱦɟɜɟɥɨɩɦɟɧɬ ɭɬɨɱɧɹɟɬɫɹ 

Blockbuster Mall ɩɪɨɫɩ. Ɇɨɫɤɨɜɫɤɢɣ, 36 100 000 Ɇɟɝɚɥɚɣɧ ɭɬɨɱɧɹɟɬɫɹ 

Lavina Mall ɩɪɨɫɩ. Ⱥɤ. ɉɚɥɥɚɞɢɧɚ 127 500 Ɇɟɝɚɥɚɣɧ ɭɬɨɱɧɹɟɬɫɹ 

Retroville ɩɪɨɫɩ. ɉɪɚɜɞɵ 91 254   Stolitsa Group ɭɬɨɱɧɹɟɬɫɹ 

ɐɍɆ ɭɥ. Ʉɪɟɳɚɬɢɤ, 38  20 000 ɗɫɬɚ ɏɨɥɞɢɧɝ QI 

Podol Mal ɭɥ. ȿɥɟɧɨɜɫɤɚɹ, 23 13 825 Ȼɢɥɞɢɧɝ ɂɧɜɟɫɬ Ƚɪɭɩɩ ɍɬɨɱɧɹɟɬɫɹ 

Ɍɐ ɧɚ ɉɨɱɬɨɜɨɣ 
ɩɥɨɳɚɞɢ 

ɉɨɱɬɨɜɚɹ ɩɥɨɳɚɞɶ 9 000 Ʌɨɤɚɥɶɧɵɣ ɞɟɜɟɥɨɩɟɪ Q2 

ɂɬɨɝ 496 579 
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ɉɪɟɞɥɨɠɟɧɢɟ ɧɚ ɪɵɧɤɟ 
ɬɨɪɝɨɜɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ Ʉɢɟɜɚ 



Ɉɛɡɨɪ ɪɵɧɤɚ ɬɨɪɝɨɜɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ ɍɤɪɚɢɧɵ ɢ ɪɟɝɢɨɧɨɜ | ɂɬɨɝɢ I ɩɨɥɭɝɨɞɢɹ 2015 ɝɨɞɚ 

ɉɟɪɫɩɟɤɬɢɜɧɵɟ ɩɪɟɞɥɨɠɟɧɢɹ ɬɨɪɝɨɜɵɯ ɩɥɨɳɚɞɟɣ 2017-2018  ɝɝ. 
ɌɊЦ Ⱥɞɪɟɫ GLA Ⱦɟɜɟɥɨɩɟɪ Ɉɬɤɪɵɬɢɟ 

Happy Mall ɭɥ. Ɉɧɭɮɪɢɹ Ɍɪɭɬɟɧɤɨ  42 000 Ʌɢɤɨ-ɏɨɥɞɢɧɝ  2017 

HARTZ ɭɥ. Ɂɥɚɬɨɭɫɬɨɜɫɤɚɹ  68 000 Ȼɭɞɯɚɭɫ Ƚɪɭɩɩ  2017 

«Ʌɭɤɶɹɧɨɜɤɚ» ɭɥ. Ⱦɟɝɬɹɪɟɜɫɤɚɹ, 7-7ɚ 47 052 Arricano Group  2017 

Manhattan Mall ɭɥ. ɂɧɠɟɧɟɪɧɚɹ, 1  69 200 Forum Evolution  ɩɪɨɟɤɬ 

«ȼɵɪɥɢɰɚ» ɩɪɨɫɩ. ɇɢɤɨɥɚɹ Ȼɚɠɚɧɚ 140 000 ɏɏI ɜɟɤ ɉɪɢɨɫɬɚɧɨɜɥɟɧɨ 

River mall ɭɥ. Ⱦɧɟɩɪɨɜɫɤɚɹ ɧɚɛ., 10, 14  55 000 
Ʌɨɤɚɥɶɧɵɣ 
ɞɟɜɟɥɨɩɟɪ    ɉɪɢɨɫɬɚɧɨɜɥɟɧɨ 

Victoria ɭɥ. ɇɢɤɨɥɚɹ ȼɚɫɢɥɟɧɤɚ, 2 54 300 ȼɢɤɬɨɪɢɹ   ɉɪɢɨɫɬɚɧɨɜɥɟɧɨ 

Kyiv mall ɩɪɨɫɩ. ɉɟɬɪɚ Ƚɪɢɝɨɪɟɧɤɚ 75 400 Ⱦɢɥɚɣɫ  ɉɪɢɨɫɬɚɧɨɜɥɟɧɨ 

Auchan ɭɥ. Ɂɞɨɥɛɭɧɨɜɫɤɚɹ  55 000 Immochan ɍɤɪɚɢɧɚ ɩɪɨɟɤɬ 

Ocean Mall ɭɥ. Ƚɨɪɶɤɨɝɨ 45 000 ɄȺɇ Ⱦɟɜɟɥɨɩɦɟɧɬ  ɩɪɨɟɤɬ 

Gorky Park ɭɥ. Ƚɨɪɶɤɨɝɨ, 52-54 64 500 
Silver Sky 

Development  
ɩɪɨɟɤɬ 

«Ƚɨɪɨɞɨɤ» (2 ɨɱɟɪɟɞɶ) ɩɪɨɫɩ. Ɇɨɫɤɨɜɫɤɢɣ, 23ɚ  29 650 ɄɗɆɁ ɋɜɚɪɤɚ ɩɪɨɟɤɬ 

Petrovka Mall ɩɪɨɫɩ. Ɇɨɫɤɨɜɫɤɢɣ, 10 65 360 Ɍɢɤɨ-Ʉɨɧɫɬɪɚɤɲɟɧ  ɩɪɨɟɤɬ 

Nivki City ɩɪɨɫɩ. ɉɨɛɟɞɵ 74 036 
Ʌɨɤɚɥɶɧɵɣ 
ɞɟɜɟɥɨɩɟɪ  ɩɪɨɟɤɬ 

Univer City ɭɥ. ȼɥɚɞɢɦɢɪɫɤɚɹ 18 700 Ʉɢɟɜɝɨɪɫɬɪɨɣ ɂɧɜɟɫɬ  ɩɪɨɟɤɬ 

Kiev E95 Outlet (1 
ɨɱɟɪɟɞɶ)  Ɉɞɟɫɫɤɨɟ ɲɨɫɫɟ 18 525 Evo Land Development  ɩɪɨɟɤɬ 

Ɍɐ ɧɚ ɋɤɥɹɪɟɧɤɨ 
ɭɥ. ɋɵɪɟɰɤɚɹ / ɭɥ. 
ɋɤɥɹɪɟɧɤɨ  15 000 

Ʌɨɤɚɥɶɧɵɣ 
ɞɟɜɟɥɨɩɟɪ  2016 

Avenue 
ɭɥ. Ʉɨɫɦɨɧɚɜɬɚ Ʉɨɦɚɪɨɜɚ, 
48 

39 000 
Dragon & Ɍɢɤɨ-
Ʉɨɧɫɬɪɚɤɲɟɧ  2016 

Ɍɐ ɧɚ Ƚɟɪɨɟɜ Ⱦɧɟɩɪɚ  ɫɬɚɧɰɢɹ ɦɟɬɪɨ Ƚɟɪɨɟɜ 
Ⱦɧɟɩɪɚ 

7 800 
Ʌɨɤɚɥɶɧɵɣ 
ɞɟɜɟɥɨɩɟɪ  2016 

ɋɨɝɥɚɫɧɨ ɤɥɚɫɫɢɮɢɤɚɰɢɢ ICSC, ɛɟɡ ɭɱɟɬɚ ɬɨɪɝɨɜɵɯ ɨɛɴɟɤɬɨɜ ɩɥɨɳɚɞɶɸ ɞɨ 5 ɬɵɫ. ɤɜ. ɦ ɢ ɨɬɞɟɥɶɧɨ ɫɬɨɹɳɢɯ ɫɭɩɟɪ- ɢ 
ɝɢɩɟɪɦɚɪɤɟɬɨɜ, ɫɨɜɨɤɭɩɧɚɹ ɩɥɨɳɚɞɶ ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɵɯ ɬɨɪɝɨɜɵɯ ɤɨɦɩɥɟɤɫɨɜ ɫɬɨɥɢɰɵ ɫɨɫɬɚɜɥɹɟɬ 1 094 639 ɤɜ. ɦ, ɱɬɨ 
ɫɨɨɬɜɟɬɫɬɜɭɟɬ ɩɨɤɚɡɚɬɟɥɸ 381,1 ɤɜ. ɦ ɧɚ 1000 ɠɢɬɟɥɟɣ ɩɨ ɭɪɨɜɧɸ ɧɚɫɵɳɟɧɧɨɫɬɢ ɤɚɱɟɫɬɜɟɧɧɵɦɢ ɬɨɪɝɨɜɵɦɢ ɩɥɨɳɚɞɹɦɢ. 

ɇɚ ɪɵɧɤɟ ɬɨɪɝɨɜɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ Ʉɢɟɜɚ ɡɚɹɜɥɟɧɨ ɨɤɨɥɨ 20 ɩɪɨɟɤɬɨɜ ɌɊЦ ɨɛɳɟɣ ɚɪɟɧɞɭɟɦɨɣ ɩɥɨɳɚɞɶɸ ɩɨɪɹɞɤɚ 983 523 ɦ2 
ɧɚ ɪɚɡɧɵɯ ɫɬɚɞɢɹɯ ɝɨɬɨɜɧɨɫɬɢ (ɷɬɚɩ ɩɪɨɟɤɬɢɪɨɜɚɧɢɹ, ɧɚɱɚɥɨ ɫɬɪɨɢɬɟɥɶɫɬɜɚ, ɩɪɢɨɫɬɚɧɨɜɥɟɧɧɨɟ ɫɬɪɨɢɬɟɥɶɫɬɜɨ) ɫ ɜɨɡɦɨɠɧɵɦ 
ɨɬɤɪɵɬɢɟɦ ɜ 2017-2018 ɝɨɞɚɯ. Ɂɚɹɜɥɟɧɧɵɟ ɤɪɭɩɧɨɮɨɪɦɚɬɧɵɟ ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɵɟ ɌɊɐ ɹɜɥɹɸɬɫɹ ɝɥɚɜɧɵɦɢ ɨɛɴɟɤɬɚɦɢ 
ɩɟɪɫɩɟɤɬɢɜɧɨɝɨ ɪɚɡɜɢɬɢɹ ɞɥɹ ɭɤɪɚɢɧɫɤɢɯ ɢ ɡɚɪɭɛɟɠɧɵɯ ɬɨɪɝɨɜɵɯ ɫɟɬɟɣ. ɂɯ ɜɜɟɞɟɧɢɟ ɜ ɷɤɫɩɥɭɚɬɚɰɢɸ ɩɪɢɜɟɞɟɬ ɤ ɤɚɱɟɫɬɜɟɧɧɨɦɭ 
ɪɨɫɬɭ ɪɵɧɤɚ ɢ (ɩɪɢ ɭɫɥɨɜɢɢ ɭɥɭɱɲɟɧɢɹ ɛɥɚɝɨɫɨɫɬɨɹɧɢɹ ɧɚɫɟɥɟɧɢɹ) ɛɭɞɟɬ ɫɩɨɫɨɛɫɬɜɨɜɚɬɶ ɞɚɥɶɧɟɣɲɟɣ ɷɤɫɩɚɧɫɢɢ ɦɟɠɞɭɧɚɪɨɞɧɵɯ 
ɪɢɬɟɣɥɟɪɨɜ. 

ɇɚɫɵɳɟɧɧɨɫɬɶ ɬɨɪɝɨɜɵɦɢ  
ɩɥɨɳɚɞɹɦɢ , ɱɟɥ./1000 ɤɜ. ɦ  
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ɉɪɟɞɥɨɠɟɧɢɟ ɧɚ ɪɵɧɤɟ 
ɬɨɪɝɨɜɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ Ʉɢɟɜɚ 



Ɉɛɡɨɪ ɪɵɧɤɚ ɬɨɪɝɨɜɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ ɍɤɪɚɢɧɵ ɢ ɪɟɝɢɨɧɨɜ | ɂɬɨɝɢ I ɩɨɥɭɝɨɞɢɹ 2015 ɝɨɞɚ 

Ⱦɟɣɫɬɜɭɸɳɢɟ ɬɨɪɝɨɜɵɟ ɰɟɧɬɪɵ Ʉɢɟɜɚ 

Ɋɟɝɢɨɧɚɥɶɧɵɟ ɌЦ Ⱥɞɪɟɫ Ƚɨɞ ɜɜɨɞɚ GLA, ɤɜ. ɦ 

Dream Town ɩɪɨɫɩ. Ɉɛɨɥɨɧɫɤɢɣ 2009 81 000 
Ocean Plaza ɭɥ. Ƚɨɪɶɤɨɝɨ, 174 2012 70 000 
Sky Mall ɩɪɨɫɩ. Ƚɟɧɟɪɚɥɚ ȼɚɬɭɬɢɧɚ, 2 2007 67 000 
«Ʉɚɪɚɜɚɧ» ɭɥ. Ʌɭɝɨɜɚɹ, 12 2008 44 000 

Ɉɤɪɭɠɧɵɟ ɌЦ Ⱥɞɪɟɫ Ƚɨɞ ɜɜɨɞɚ GLA, ɤɜ. ɦ 

«Ȼɨɥɶɲɟɜɢɤ» ɭɥ. ȼɚɞɢɦɚ Ƚɟɬɶɦɚɧɚ, 6ɛ 2008 37 000 
Gulliver ɩɥ. ɋɩɨɪɬɢɜɧɚɹ,1ɚ 2013 45 200 

Prospect 
ɭɥ. Ʉɪɚɫɧɨɝɜɚɪɞɟɣɫɤɚɹ/ɭɥ. 
Ʉɪɚɫɧɨɬɤɚɰɤɚɹ 

2014 41 400 

«Ɇɚɪɦɟɥɚɞ» ɭɥ. Ȼɨɪɳɚɝɨɜɫɤɚɹ, 154  2013 40 000 
Art Mall  ɭɥ. Ⱥɤɚɞɟɦɢɤɚ Ɂɚɛɨɥɨɬɧɨɝɨ, 37  2013 37 000 
Promenada Center ɭɥ. Ȼɚɝɝɨɭɬɨɜɫɤɚɹ, 17-21 2003 34 000 
Promenada Park ɭɥ. Ȼɨɥɶɲɚɹ Ɉɤɪɭɠɧɚɹ, 4  2009 32 000 
«Ƚɨɪɨɞɨɤ» ɩɪɨɫɩ. Ɇɨɫɤɨɜɫɤɢɣ, 23ɚ 2003 7 000 

ɭɧɢɜɟɪɦɚɝ «ɍɤɪɚɢɧɚ» ɩɪɨɫɩ. ɉɨɛɟɞɵ, 3 2003 23 000 

Rayon ɭɥ. ɇɢɤɨɥɚɹ Ʌɚɜɪɭɯɢɧɚ, 4  2012 23 000 
Arcadia ɭɥ. Ⱦɧɟɩɪɨɜɫɤɚɹ ɧɚɛ.,10a 2008 22 000 
«Ɇɚɝɟɥɥɚɧ» ɭɥ. Ⱥɤɚɞɟɦɢɤɚ Ƚɥɭɲɤɨɜɚ, 13ɛ 2003 21 600 
«Ʉɜɚɞɪɚɬ» ɛɭɥɶɜ. ɉɟɪɨɜɚ, 36 2008 19 000 
«Ƚɥɨɛɭɫ» ɩɥɨɳɚɞɶ ɇɟɡɚɜɢɫɢɦɨɫɬɢ, 1  2002 18 579 
«Ⱥɥɶɬɚ ɐɟɧɬɪ» ɩɪɨɫɩ. Ɇɨɫɤɨɜɫɤɢɣ, 15 2004 17 000 
Arcadia ɭɥ. Ȼɨɪɳɚɝɨɜɫɤɚɹ, 154 2007 17 000 
«Ɇɟɬɪɨɩɨɥɢɫ» ɭɥ. Ɇɚɥɢɧɨɜɫɤɨɝɨ, 12 2005 15 284 
Silver Breeze  ɭɥ. Ⱦɧɟɩɪɨɜɫɤɚɹ ɧɚɛ. 2013 14 600 
«Ɇɟɬɪɨɝɪɚɞ» ɭɥ. Ȼɨɥɶɲɚɹ ȼɚɫɢɥɶɤɨɜɫɤɚɹ 2002 11 000 
«ɉɢɪɚɦɢɞɚ» ɭɥ. Ɇɢɲɭɝɢ, 4 2004 12 000 
«ɉɥɚɡɦɚ» ɩɪɨɫɩ. Ɇɨɫɤɨɜɫɤɢɣ, 20ɛ 2006 12 000 
«Ⱥɥɥɚɞɢɧ» ɭɥ. Ƚɪɢɲɤɨ, 3-5 2004 10 030 
«Ⱥɬɦɨɫɮɟɪɚ» ɋɬɨɥɢɱɧɨɟ ɲɨɫɫɟ, 103   2014 30 000 
Arena City ɭɥ. Ʉɪɚɫɧɨɚɪɦɟɣɫɤɚɹ/Ȼɚɫcɟɣɧɚɹ 2005 8 000 
KOMOD ɭɥ. Ʌɭɧɚɱɚɪɫɤɨɝɨ, 4 2007 7 647 
DOMA center ɭɥ.ɋɬɪɨɢɬɟɥɟɣ,4 2014/2015 7000 

Ɋɚɣɨɧɧɵɟ ɌЦ Ⱥɞɪɟɫ Ƚɨɞ ɜɜɨɞɚ GLA, ɤɜ. ɦ 

VMB ɩɪɨɫɩ. ɉɨɛɟɞɵ, 136 2004 5 000 
«Ʉɜɚɞɪɚɬ» ɭɥ. Ƚɧɚɬɚ ɘɪɵ, 20 2003 11 502 
«ɉɨɥɹɪɧɵɣ»  ɭɥ. Ɇɚɣɨɪɨɜɚ, 2  2013 8 630 
«Ɉɥɢɦɩɢɣɫɤɢɣ» ɭɥ. Ȼɨɥɶɲɚɹ ȼɚɫɢɥɶɤɨɜɫɤɚɹ, 72 2004 8 250 
«ȿɜɪɨɩɨɪɬ» ɭɥ. Ʌɭɤɚɲɟɜɢɱɚ, 15Ⱥ 2005 4 195 
«ɂɧɬɟɪɜɚɥ ɉɥɚɡɚ» ɭɥ. Ȼɨɥɶɲɚɹ ȼɚɫɢɥɶɤɨɜɫɤɚɹ,143/2 2004 7 874 

Ɋɚɣɨɧɧɵɟ ɌЦ Ⱥɞɪɟɫ Ƚɨɞ ɜɜɨɞɚ GLA, ɤɜ. ɦ 

«Ʉɜɚɞɪɚɬ» ɭɥ. Ȼɟɥɨɪɭɫɫɤɚɹ, 2 2002 6 000 
InSilver  ɭɥ. ɋɪɢɛɧɨɤɢɥɶɫɤɚɹ, 3 2011 5 909 
«Ⱦɚɪɧɢɰɚ» ɩɪɨɫɩ. ȼɨɫɫɨɟɞɢɧɟɧɢɹ, 2/1 2008 5 830 

ɋɩɟɰɢɚɥɢɡɢɪɨɜɚɧɧɵɟ Ⱥɞɪɟɫ Ƚɨɞ ɜɜɨɞɚ GLA, ɤɜ. ɦ 

«Ⱦɟɬɫɤɢɣ ɦɢɪ» ɭɥ. Ⱥɧɞɪɟɹ Ɇɚɥɵɲɤɚ, 3 1987 8 000 
Blockbuster ɩɪɨɫɩ. Ɇɨɫɤɨɜɫɤɢɣ, 34ɜ 2008 24 750 
4ROOM ɭɥ. ɉɟɬɪɨɩɚɜɥɨɜɫɤɚɹ, 6 2009 24 000 
«Ⱥɪɚɤɫ» ɭɥ. Ȼɨɥɶɲɚɹ Ɉɤɪɭɠɧɚɹ, 110 2009 16 000 
«ɍɥɶɬɪɚɦɚɪɢɧ» ɭɥ. ɍɪɢɰɤɨɝɨ, 1Ⱥ 2004 15 000 
«Ɇɚɧɭɮɚɤɬɭɪɚ» ɇɨɜɨɨɛɭɯɨɜɫɤɨɟ ɲɨɫɫɟ, 2  2013 15 000 
«Ⱦɢɚɦɚɧɬ» ɭɥ. ɉɟɬɪɨɩɚɜɥɨɜɫɤɚɹ, 14ȿ  2013 11 250 
«Ɇɚɤɪɨɫ» ɩɪɨɫɩ. Ɇɨɫɤɨɜɫɤɢɣ, 16ɛ 2004 8 286 
«Ⱦɨɦ ɦɟɛɟɥɢ» ɛɭɥɶɜ. Ⱦɪɭɠɛɵ ɇɚɪɨɞɨɜ, 23 1984 16 000 
«Ȼ-52» ɭɥ. Ȼɪɚɬɢɫɥɚɜɫɤɚɹ, 52 2008 12 003 
«Ⱦɨɦɨɫɮɟɪɚ» ɲɨɫɫɟ ɋɬɨɥɢɱɧɨɟ, 101 2009 24 500 
«Ɇɚɧɞɚɪɢɧ ɉɥɚɡɚ» ɭɥ. Ȼɚɫɟɣɧɚɹ, 4 2003 9 400 

Ɉɬɞɟɥɶɧɨ ɫɬɨɹɳɢɟ 
ɝɢɩɟɪɦɚɪɤɟɬɵ 

Ⱥɞɪɟɫ Ƚɨɞ ɜɜɨɞɚ GLA, ɤɜ. ɦ 

«ɗɩɢɰɟɧɬɪ» ɭɥ. ɉɨɥɹɪɧɚɹ, 20ɞ 2014 70 000 
«ɗɩɢɰɟɧɬɪ» ɭɥ. ȼɢɫɤɨɡɧɚɹ, 4 2008 11 000 
«ɗɩɢɰɟɧɬɪ» ɭɥ. ɏɪɭɫɬɚɥɶɧɚɹ, 6 2008 12 000 
«ɇɨɜɚɹ Ʌɢɧɢɹ» ɭɥ. Ȼɚɥɶɡɚɤɚ, 65/1  2004 6 795 
«ɇɨɜɚɹ Ʌɢɧɢɹ» Ɉɞɟɫɫɤɨɟ ɲɨɫɫɟ, 8 2005 13 131 
Metro ɩɪɨɫɩ. Ɇɨɫɤɨɜɫɤɢɣ, 26ɜ 2005 9 500 
Metro ɭɥ. ɋɚɛɭɪɨɜɚ, 2ɚ 2009 9 500 
Metro ɩɪɨɫɩ. ɉɟɬɪɚ Ƚɪɢɝɨɪɟɧɤɚ, 43 2004 9 500 
Metro ɭɥ. Ȼɨɥɶɲɚɹ Ɉɤɪɭɠɧɚɹ, 1ɜ 2003 9 500 
«Ⱥɲɚɧ» ɩɪɨɫɩ. Ɇɨɫɤɨɜɫɤɢɣ, 15ɚ 2008 15 000 
«Ⱥɲɚɧ» ɭɥ. Ȼɟɪɤɨɜɟɰɤɚɹ, 6 2009 15 660 
«ɗɩɢɰɟɧɬɪ» ɭɥ. Ȼɪɚɬɢɫɥɚɜɫɤɚɹ, 11 2008 12 000 
«ɗɩɢɰɟɧɬɪ» ɭɥ. Ȼɨɥɶɲɚɹ Ɉɤɪɭɠɧɚɹ, 1ɛ 2005 30 000 
NOVUS ɩɪɨɫɩ. Ⱥɤɚɞɟɦɢɤɚ ɉɚɥɥɚɞɢɧɚ, 7ɚ 2010 4 008 
Leroy Merlin ɭɥ. ɉɨɥɹɪɧɚɹ, 17ɚ 2010 13 000 
Leroy Merlin ɩɪɨɫɩ. Ȼɪɨɜɚɪɫɤɨɣ, 3ɜ 2013 ~10 000 
Leroy Merlin ɭɥ. ɋɚɩɟɪɧɨ-ɋɥɨɛɨɞɫɤɚɹ, 26 2014 ~10 000 
«ɗɩɢɰɟɧɬɪ» ɩɪɨɫɩ. ɉɟɬɪɚ Ƚɪɢɝɨɪɟɧɤɚ, 40 2005 43 000 
NOVUS ɩɪɨɫɩ. Ʉɪɚɫɧɨɡɜɟɡɞɧɵɣ, 4ɞ 2013 8 800 
NOVUS ɭɥ. Ʉɪɚɫɧɨɝɜɚɪɞɟɣɫɤɚɹ, 1ɚ 2013 6 000 
NOVUS ɩɪɨɫɩ. ɇɢɤɨɥɚɹ Ȼɚɠɚɧɚ, 8 2013 6 500 
«ɗɩɢɰɟɧɬɪ» ɭɥ. Ȼɟɪɤɨɜɟɰɤɚɹ, 6ɜ 2009 56 000 
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ɬɨɪɝɨɜɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ Ʉɢɟɜɚ 



Ɉɛɡɨɪ ɪɵɧɤɚ ɬɨɪɝɨɜɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ ɍɤɪɚɢɧɵ ɢ ɪɟɝɢɨɧɨɜ | ɂɬɨɝɢ I ɩɨɥɭɝɨɞɢɹ 2015 ɝɨɞɚ 

Ɋɟɝɢɨɧɚɥɶɧɵɣ Ɍɐ 

Ɉɤɪɭɠɧɨɣ Ɍɐ 

Ɋɚɣɨɧɧɵɣ Ɍɐ 

Ɉɬɞɟɥɶɧɨ ɫɬɨɹɳɢɣ ɝɢɩɟɪɦɚɪɤɟɬ 

ɋɩɟɰɢɚɥɢɡɢɪɨɜɚɧɧɵɣ Ɍɐ 

Ɋɟɝɢɨɧɚɥɶɧɵɟ ɬɨɪɝɨɜɵɟ ɰɟɧɬɪɵ: 
1) Dream Town  - ɩɪɨɫɩ. Ɉɛɨɥɨɧɫɤɢɣ 
2) Ocean Plaza - ɭɥ. Ƚɨɪɶɤɨɝɨ, 174 
3) Sky Mall - ɩɪɨɫɩ. Ƚɟɧɟɪɚɥɚ ȼɚɬɭɬɢɧɚ, 2 
4) «Ʉɚɪɚɜɚɧ»  - ɭɥ. Ʌɭɝɨɜɚɹ, 12 
Ɉɤɪɭɠɧɵɟ ɬɨɪɝɨɜɵɟ ɰɟɧɬɪɵ: 
5) «Ȼɨɥɶɲɟɜɢɤ» - ɭɥ. ȼɚɞɢɦɚ Ƚɟɬɶɦɚɧɚ, 6ɛ 
6) Gulliver – ɩɥɨɳɚɞɶ ɋɩɨɪɬɢɜɧɚɹ,1ɚ 
7) «Ɇɚɪɦɟɥɚɞ»  - ɭɥ. Ȼɨɪɳɚɝɨɜɫɤɚɹ, 154  
8) Art Mall  -  ɭɥ. Ⱥɤɚɞɟɦɢɤɚ Ɂɚɛɨɥɨɬɧɨɝɨ,37  
9) Promenada Center - ɭɥ. Ȼɚɝɝɨɭɬɨɜɫɤɚɹ, 17-21 
10) Promenada Park - ɭɥ. Ȼɨɥɶɲɚɹ Ɉɤɪɭɠɧɚɹ, 4  
11) «Ƚɨɪɨɞɨɤ» - ɩɪɨɫɩ. Ɇɨɫɤɨɜɫɤɢɣ, 23ɚ 
12) ɭɧɢɜɟɪɦɚɝ "ɍɤɪɚɢɧɚ" - ɩɪɨɫɩ. ɉɨɛɟɞɵ, 3 
13) Rayon - ɭɥ. ɇɢɤɨɥɚɹ Ʌɚɜɪɭɯɢɧɚ, 4  
14) Arcadia - Ⱦɧɟɩɪɨɜɫɤɚɹ ɧɚɛ.,10a 
15) «Ɇɚɝɟɥɥɚɧ» - ɭɥ. Ⱥɤɚɞɟɦɢɤɚ Ƚɥɭɲɤɨɜɚ, 13ɛ 
16) «Ʉɜɚɞɪɚɬ» - ɛɭɥɶɜ. ɉɟɪɨɜɚ, 36 
17) «Ƚɥɨɛɭɫ» - ɩɥɨɳɚɞɶ. ɇɟɡɚɜɢɫɢɦɨɫɬɢ, 1  
18) «Ⱥɥɶɬɚ ɐɟɧɬɪ» - ɩɪɨɫɩ. Ɇɨɫɤɨɜɫɤɢɣ, 15 
19)Arcadia - ɭɥ. Ȼɨɪɳɚɝɨɜɫɤɚɹ, 154 
20) «Ɇɟɬɪɨɩɨɥɢɫ» - ɭɥ. Ɇɚɥɢɧɨɜɫɤɨɝɨ, 12 
21) Silver Breeze  - ɭɥ. Ⱦɧɟɩɪɨɜɫɤɚɹ ɧɚɛ. 
22) «Ɇɟɬɪɨɝɪɚɞ» - ɭɥ. Ȼɨɥɶɲɚɹ ȼɚɫɢɥɶɤɨɜɫɤɚɹ 
23) «ɉɢɪɚɦɢɞɚ» - ɭɥ. Ɇɢɲɭɝɢ, 4 
24) «ɉɥɚɡɦɚ» - ɩɪɨɫɩ. Ɇɨɫɤɨɜɫɤɢɣ, 20ɛ 
25) «Ⱥɥɥɚɞɢɧ» - ɭɥ. Ƚɪɢɲɤɨ, 3-5 
26) «Ⱥɬɦɨɫɮɟɪɚ» - ɋɬɨɥɢɱɧɨɟ ɲɨɫɫɟ, 103  
27) Arena City - Ʉɪɚɫɧɨɚɪɦɟɣɫɤɚɹ / Ȼɚɫcɟɣɧɚɹ 
28) KOMOD - ɭɥ. Ʌɭɧɚɱɚɪɫɤɨɝɨ, 4 
Ɋɚɣɨɧɧɵɟ ɬɨɪɝɨɜɵɟ ɰɟɧɬɪɵ: 
29) VMB - ɩɪɨɫɩ. ɉɨɛɟɞɵ, 136 
30) «Ʉɜɚɞɪɚɬ» - ɭɥ. Ƚɧɚɬɚ ɘɪɵ, 20 
31) «ɉɨɥɹɪɧɵɣ»  - ɭɥ. Ɇɚɣɨɪɨɜɚ, 2  
32) «Ɉɥɢɦɩɢɣɫɤɢɣ» -ɭɥ. Ȼɨɥɶɲɚɹ ȼɚɫɢɥɶɤɨɜɫɤɚɹ,72 
33) «ȿɜɪɨɩɨɪɬ» - ɭɥ. Ʌɭɤɚɲɟɜɢɱɚ, 15ɚ 
34) «ɂɧɬɟɪɜɚɥ ɉɥɚɡɚ» - ɭɥ.Ȼ.ȼɚɫɢɥɶɤɨɜɫɤɚɹ,143/2 
35) «Ʉɜɚɞɪɚɬ» - ɭɥ. Ȼɟɥɨɪɭɫɫɤɚɹ, 2 
36) InSilver  - ɭɥ. ɋɪɢɛɧɨɤɢɥɶɫɤɚɹ, 3 
37) «Ⱦɚɪɧɢɰɚ» - ɩɪɨɫɩ. ȼɨɫɫɨɟɞɢɧɟɧɢɹ,2/1 
ɋɩɟɰɢɚɥɢɡɢɪɨɜɚɧɧɵɟ ɬɨɪɝɨɜɵɟ ɰɟɧɬɪɵ: 
38) «Ⱦɟɬɫɤɢɣ ɦɢɪ» - ɭɥ. Ⱥɧɞɪɟɹ Ɇɚɥɵɲɤɨ, 3 
39) Blockbuster - ɩɪɨɫɩ. Ɇɨɫɤɨɜɫɤɢɣ, 34ɜ 
40) 4ROOM  - ɭɥ. ɉɟɬɪɨɩɚɜɥɨɜɫɤɚɹ, 6 
41) «Ⱥɪɚɤɫ»  - ɭɥ. Ȼɨɥɶɲɚɹ Ɉɤɪɭɠɧɚɹ, 110 
42) «ɍɥɶɬɪɚɦɚɪɢɧ» - ɭɥ. ɍɪɢɰɤɨɝɨ, 1ɚ 
43) «Ɇɚɧɭɮɚɤɬɭɪɚ»  - ɇɨɜɨɨɛɭɯɨɜɫɤɨɟ ɲ., 2  
44) «Ⱦɢɚɦɚɧɬ» - ɭɥ. ɉɟɬɪɨɩɚɜɥɨɜɫɤɚɹ,14ɟ 
45) «Ɇɚɤɪɨɫ» - ɩɪɨɫɩ. Ɇɨɫɤɨɜɫɤɢɣ, 16ɛ 
46) «Ⱦɨɦ ɦɟɛɟɥɢ» - ɛɭɥɶɜ. Ⱦɪɭɠɛɵ ɇɚɪɨɞɨɜ, 23 
47) «Ȼ-52» - ɭɥ. Ȼɪɚɬɢɫɥɚɜɫɤɚɹ, 52 
48) «Ⱦɨɦɨɫɮɟɪɚ» - ɲɨɫɫɟ ɋɬɨɥɢɱɧɨɟ, 101 
49) «Ɇɚɧɞɚɪɢɧ ɉɥɚɡɚ» - ɭɥ. Ȼɚɫɟɣɧɚɹ, 4 
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Ʉɚɪɬɚ ɞɟɣɫɬɜɭɸɳɢɯ ɢ ɩɟɪɫɩɟɤɬɢɜɧɵɯ 
ɬɨɪɝɨɜɵɯ ɰɟɧɬɪɨɜ Ʉɢɟɜɚ 



Ɉɛɡɨɪ ɪɵɧɤɚ ɬɨɪɝɨɜɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ ɍɤɪɚɢɧɵ ɢ ɪɟɝɢɨɧɨɜ | ɂɬɨɝɢ I ɩɨɥɭɝɨɞɢɹ 2015 ɝɨɞɚ 

Ɍɨɪɝɨɜɵɟ ɰɟɧɬɪɵ ɝ.Ʉɢɟɜɚ, ɡɚɹɜɥɟɧɧɵɟ ɤ ɨɬɤɪɵɬɢɸ 
ɜ 2016-2018 ɝɝ. 

ɌɊɐ  Respublika** 
Ʉɢɟɜ,  Ʉɨɥɶɰɟɜɚɹ ɞɨɪɨɝɚ, 1ɚ 

GLA – 135 000 ɦ2 

ɌɊɐ Lavina mall** 
Ʉɢɟɜ,  ɩɪɨɫɩ. Ⱥɤ. ɉɚɥɥɚɞɢɧɚ 

GLA – 127 500 ɦ2 

ɌɊɐ Ocean Mall** 
Ʉɢɟɜ,  ɭɥ. Ƚɨɪɶɤɨɝɨ 

GLA – 45 000 ɦ2 

ɌɊɐ Blockbuster Mall** 
Ʉɢɟɜ, ɩɪ.Ɇɨɫɤɨɜɫɤɢɣ 

GLA – 100 000 ɦ2 

ɌɊɐ  Kiev mall 
Ʉɢɟɜ,  ɩɪɨɫɩ. ɉɟɬɪɚ Ƚɪɢɝɨɪɟɧɤɚ 

GLA – 75 400 ɦ2 

ɌɊɐ  «ȼɵɪɥɢɰɚ»* 
Ʉɢɟɜ,  ɩɪɨɫɩ. ɇɢɤɨɥɚɹ Ȼɚɠɚɧɚ  

GLA – 140 000 ɦ2 

ɌɊɐ Petrovka Mall* 
Ʉɢɟɜ, ɩɪɨɫɩ. Ɇɨɫɤɨɜɫɤɢɣ,10 

GLA – 65 360 ɦ2 

ɌɊɐ Manhattan Mall** 
Ʉɢɟɜ,  ɭɥ. ɂɧɠɟɧɟɪɧɚɹ, 1ɚ 

GLA – 69 200 ɦ2 

ɌɊɐ «ɐɍɆ» 
Ʉɢɟɜ,  ɭɥ. Ʉɪɟɳɚɬɢɤ, 38  

GLA – 20 000 ɦ2 

ɌɊɐ HARTZ 
Ʉɢɟɜ, ɭɥ. Ɂɥɚɬɨɭɫɬɨɜɫɤɚɹ 

GLA – 68 000 ɦ2 

ɌɊɐ  «New Life»** 
Ʉɢɟɜ,  ɭɥ. ȼɟɪɛɢɰɤɨɝɨ 

GLA – 15 952 ɦ2 

ɌɊɐ Retroville 
Ʉɢɟɜ, ɩɪɨɫɩ. ɉɪɚɜɞɵ 

GLA – 91 254  ɦ2 

  * UTG - ɤɨɧɫɭɥɶɬɚɧɬ 

** UTG - ɤɨɧɫɭɥɶɬɚɧɬ ɢ ɷɤɫɤɥɸɡɢɜɧɵɣ ɚɝɟɧɬ ɩɨ ɧɚɛɨɪɭ ɚɪɟɧɞɚɬɨɪɨɜ 
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ɋɪɟɞɧɟɞɧɟɜɧɚɹ ɩɨɫɟɳɚɟɦɨɫɬɶ ɌЦ  
(ɱɟɥ. ɧɚ 1000 ɤɜ. ɦ, GLA) 

ɉɨɫɟɳɚɟɦɨɫɬɶ 

ɋɪɟɞɧɟɞɧɟɜɧɚɹ ɩɨɫɟɳɚɟɦɨɫɬɶ ɤɢɟɜɫɤɢɯ ɬɨɪɝɨɜɵɯ ɰɟɧɬɪɨɜ ɩɨ 

ɪɟɡɭɥɶɬɚɬɚɦ ɩɟɪɜɨɝɨ ɩɨɥɭɝɨɞɢɹ 2015 ɝɨɞɚ ɫɨɫɬɚɜɢɥɚ: ɞɥɹ 

ɪɟɝɢɨɧɚɥɶɧɵɯ ɌɊɐ 620 ɱɟɥ. ɧɚ 1000 ɤɜ. ɦ GLA, ɞɥɹ 

ɨɤɪɭɠɧɵɯ Ɍɐ – 766 ɱɟɥ. ɧɚ 1000 ɤɜ. ɦ GLA. ɋɪɟɞɧɢɣ 

ɩɨɤɚɡɚɬɟɥɶ  - 742 ɱɟɥ. ɧɚ 1000 ɤɜ. ɦ.  

Ɇɵ ɧɚɛɥɸɞɚɟɦ ɬɟɧɞɟɧɰɢɸ ɩɟɪɟɪɚɫɩɪɟɞɟɥɟɧɢɟ ɩɨɬɨɤɨɜ ɜ 

ɫɬɨɪɨɧɭ ɭɜɟɥɢɱɟɧɢɹ ɩɨɫɟɳɚɟɦɨɫɬɢ ɜ ɪɟɝɢɨɧɚɥɶɧɵɯ ɌɊɐ. 

Ⱦɚɧɧɵɣ ɮɚɤɬɨɪ ɝɨɜɨɪɢɬ ɨ ɡɧɚɱɢɦɵɯ ɤɨɧɤɭɪɟɧɬɧɵɯ 

ɩɪɟɢɦɭɳɟɫɬɜɚɯ ɦɚɫɲɬɚɛɧɵɯ ɬɨɪɝɨɜɵɯ ɰɟɧɬɪɨɜ, ɫɩɨɫɨɛɧɵɯ 

ɩɪɟɞɥɨɠɢɬɶ ɤɨɧɟɱɧɨɦɭ ɩɨɬɪɟɛɢɬɟɥɸ  ɧɚɢɛɨɥɟɟ ɲɢɪɨɤɢɣ 

ɚɫɫɨɪɬɢɦɟɧɬ ɬɨɜɚɪɧɵɯ ɝɪɭɩɩ ɢ  ɪɚɡɜɥɟɱɟɧɢɣ. 

ɇɚɢɛɨɥɟɟ ɜɵɫɨɤɚɹ ɩɨɫɟɳɚɟɦɨɫɬɶ ɧɚ ɭɪɨɜɧɟ 30-40 ɬɵɫ. 

ɱɟɥɨɜɟɤ ɜ ɛɭɞɧɢɟ ɞɧɢ ɢ ɞɨ 60 ɬɵɫ. ɱɟɥɨɜɟɤ ɜ ɜɵɯɨɞɧɵɟ ɞɧɢ 

ɨɬɦɟɱɚɟɬɫɹ ɜ ɌɊɐ Ocean Plaza, ɌɊɐ Sky mall, ɌɊɐ Dream 

Town (1 ɨɱɟɪɟɞɶ), ɌɊɐ «Ʉɚɪɚɜɚɧ». 

 

 

 

ȼɚɤɚɧɬɧɨɫɬɶ 

ȼ ɭɫɥɨɜɢɹɯ ɭɜɟɥɢɱɟɧɢɹ ɪɵɧɨɱɧɨɝɨ ɩɪɟɞɥɨɠɟɧɢɹ ɧɚ ɩɪɨɬɹɠɟɧɢɢ 
2012-2014 ɝɨɞɨɜ, ɫɨɤɪɚɳɟɧɢɹ ɩɥɚɧɨɜ ɪɚɡɜɢɬɢɹ ɪɨɡɧɢɱɧɵɯ 
ɨɩɟɪɚɬɨɪɨɜ, ɫɥɨɠɧɨɣ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɫɢɬɭɚɰɢɢ, ɩɚɞɟɧɢɹ 
ɩɨɬɪɟɛɢɬɟɥɶɫɤɨɝɨ ɫɩɪɨɫɚ ɫɪɟɞɧɟɪɵɧɨɱɧɵɣ ɭɪɨɜɟɧɶ 
ɜɚɤɚɧɬɧɨɫɬɢ ɜ ɞɟɣɫɬɜɭɸɳɢɯ ɬɨɪɝɨɜɵɯ ɢ ɬɨɪɝɨɜɨ-
ɪɚɡɜɥɟɤɚɬɟɥɶɧɵɯ ɰɟɧɬɪɚɯ ɝ. Ʉɢɟɜɚ ɩɪɨɞɨɥɠɚɟɬ ɫɨɫɬɚɜɥɹɬɶ 
7,5%. Ⱦɥɹ ɧɟɤɨɬɨɪɵɯ ɤɪɭɩɧɵɯ ɧɨɜɨɜɜɟɞɟɧɧɵɯ ɨɛɴɟɤɬɨɜ 
ɩɨɤɚɡɚɬɟɥɶ ɜɚɤɚɧɬɧɨɫɬɢ ɩɪɟɜɵɫɢɥ 50%.  
ɉɨɹɜɥɟɧɢɟ ɫɜɨɛɨɞɧɵɯ ɩɥɨɳɚɞɟɣ ɯɚɪɚɤɬɟɪɧɨ ɞɚɠɟ ɞɥɹ 
ɧɚɢɛɨɥɟɟ ɭɫɩɟɲɧɵɯ ɬɨɪɝɨɜɵɯ ɰɟɧɬɪɨɜ - ɌɊɐ Ocean Plaza, ɌɊɐ 
Dream Town (1 ɨɱ.), ɌɊɐ Sky Mall, ɬɪɚɞɢɰɢɨɧɧɨ 
ɯɚɪɚɤɬɟɪɢɡɭɸɳɢɯɫɹ ɩɨɥɧɵɦ ɨɬɫɭɬɫɬɜɢɟɦ ɜɚɤɚɧɬɧɵɯ 
ɩɨɦɟɳɟɧɢɣ. 

 

ɋɪɟɞɧɹɹ ɜɚɤɚɧɬɧɨɫɬɶ ɜ ɌЦ ɝ. Ʉɢɟɜɚ, % 
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Ɉɛɡɨɪ ɪɵɧɤɚ ɬɨɪɝɨɜɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ ɍɤɪɚɢɧɵ ɢ ɪɟɝɢɨɧɨɜ | ɂɬɨɝɢ I ɩɨɥɭɝɨɞɢɹ 2015 ɝɨɞɚ 

Ⱥɪɟɧɞɧɵɟ ɫɬɚɜɤɢ  
ɜ ɬɨɪɝɨɜɵɯ ɰɟɧɬɪɚɯ Ʉɢɟɜɚ 

Ɍɢɩɨɜɵɟ ɭɫɥɨɜɢɹ ɚɪɟɧɞɵ ɜ ɬɨɪɝɨɜɵɯ ɰɟɧɬɪɚɯ 

ɋɪɨɤ 
ɚɪɟɧɞɵ 

Ɉɬ 3 ɞɨ 10 ɥɟɬ,  ɞɥɹ ɹɤɨɪɟɣ 5-15 ɥɟɬ 

ɍɫɥɨɜɢɹ 
ɨɩɥɚɬɵ 

ɋɬɚɜɤɢ ɧɨɦɢɧɢɪɨɜɚɧɵ ɜ ɞɨɥɥɚɪɚɯ, ɨɩɥɚɬɚ ɜ ɝɪɢɜɧɚɯ ɩɨ 
ɫɨɝɥɚɫɨɜɚɧɧɨɦɭ ɤɭɪɫɭ, ɝɨɞɨɜɚɹ ɢɧɞɟɤɫɚɰɢɹ ɧɚ ɭɪɨɜɧɟ 
CPI. Ʉɭɪɫ $1 ɮɢɤɫɢɪɭɟɬɫɹ ɧɚ ɭɪɨɜɧɟ 18-20UAH 

Ⱦɟɩɨɡɢɬ Ɉɬ 1 ɞɨ 3 ɦɟɫɹɰɟɜ, ɞɥɹ ɹɤɨɪɟɣ ɜɨɡɦɨɠɧɚ ɝɚɪɚɧɬɢɹ 

ɋɨɫɬɨɹɧɢɟ 
ɩɨɦɟɳɟɧɢɣ  ɉɨɞ ɨɬɞɟɥɤɭ, fit-out 

$8 
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$4 

$12 

$49 

$16 

$50 

$20 

$10 

$8 

$8 

$28 

$100 

ɋɭɩɟɪɦɚɪɤɟɬɵ ɷɥɟɤɬɪɨɧɢɤɢ 

Ƚɚɥɟɪɟɹ ɦɨɞɵ (100-200 ɤɜ. ɦ) 

Ʉɪɭɩɧɨɮɨɪɦɚɬɧɵɟ ɦɚɝɚɡɢɧɵ 
ɨɞɟɠɞɵ 

Ʉɢɧɨɬɟɚɬɪ 

Ⱦɟɬɫɤɢɣ ɪɚɡɜɥɟɤɚɬɟɥɶɧɵɣ ɰɟɧɬɪ 

Ȼɨɭɥɢɧɝ/Ȼɢɥɶɹɪɞ 

Ɋɟɫɬɨɪɚɧɵ ɢ ɤɚɮɟ 

Ʉɢɨɫɤɢ, ɦɟɥɤɨɮɨɪɦɚɬɧɵɟ 
ɦɚɝɚɡɢɧɵ ɫɭɜɟɧɢɪɨɜ, ɩɨɞɚɪɤɨɜ, … 

Ⱥɪɟɧɞɧɵɟ ɫɬɚɜɤɢ 

ɉɨɞ ɜɥɢɹɧɢɟɦ ɷɤɨɧɨɦɢɱɟɫɤɨɣ ɢ ɩɨɥɢɬɢɱɟɫɤɨɣ ɫɢɬɭɚɰɢɢ ɜ 
ɫɬɪɚɧɟ,  ɜ ɱɚɫɬɧɨɫɬɢ ɢɡ-ɡɚ ɪɟɤɨɪɞɧɨɣ ɞɟɜɚɥɶɜɚɰɢɢ 
ɧɚɰɢɨɧɚɥɶɧɨɣ ɜɚɥɸɬɵ,  ɫɭɳɟɫɬɜɟɧɧɨ ɢɡɦɟɧɢɥɫɹ ɭɪɨɜɟɧɶ 
ɚɪɟɧɞɧɵɯ ɫɬɚɜɨɤ ɧɚ ɪɵɧɤɟ ɬɨɪɝɨɜɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ. ɉɨ ɢɬɨɝɚɦ  1 
ɩɨɥɭɝɨɞɢɹ   2015  ɫɪɟɞɧɹɹ ɚɪɟɧɞɧɚɹ ɫɬɚɜɤɚ ɜ ɬɨɪɝɨɜɵɯ ɰɟɧɬɪɚɯ 
Ʉɢɟɜɚ ɞɥɹ ɝɚɥɟɪɟɢ ɦɨɞɵ (ɧɚ ɩɨɦɟɳɟɧɢɹ ɩɥɨɳɚɞɶɸ 100-200 
ɦ2)  ɫɨɫɬɚɜɢɥɚ 28,6$ / ɦ2/ ɦɟɫ ɛɟɡ ɭɱɟɬɚ ɇȾɋ, ɱɬɨ ɧɚ 35% ɧɢɠɟ 
ɚɧɚɥɨɝɢɱɧɨɝɨ ɩɟɪɢɨɞɚ 2014 ɝɨɞɚ. Ȼɨɥɟɟ ɬɨɝɨ, ɚɪɟɧɞɨɞɚɬɟɥɢ 
ɢɫɩɨɥɶɡɭɸɬ ɩɪɚɤɬɢɤɭ «ɢɧɞɢɜɢɞɭɚɥɶɧɨɣ ɞɨɝɨɜɨɪɟɧɧɨɫɬɢ»: 
ɤɪɚɬɤɨɫɪɨɱɧɚɹ ɮɢɤɫɚɰɢɹ ɤɭɪɫɚ ɞɨɥɥɚɪɚ, ɤɨɦɩɟɧɫɚɰɢɹ ɪɟɦɨɧɬɚ, 
ɢɬɞ.  
Ɋɚɫɩɪɨɫɬɪɚɧɟɧɚ ɫɯɟɦɚ ɨɩɥɚɬɵ ɫ ɩɪɨɰɟɧɬɨɦ ɨɬ 
ɬɨɜɚɪɨɨɛɨɪɨɬɚ – 2-5% ɞɥɹ ɹɤɨɪɧɵɯ ɚɪɟɧɞɚɬɨɪɨɜ ɢ 7-15% ɞɥɹ 
ɨɩɟɪɚɬɨɪɨɜ ɬɨɪɝɨɜɨɣ ɝɚɥɟɪɟɢ. 

Ⱦɢɧɚɦɢɤɚ ɚɪɟɧɞɧɵɯ ɫɬɚɜɨɤ ɜ ɌЦ Ʉɢɟɜɚ, USD, ɝɪɧ. 

ɋɪɟɞɧɢɣ ɞɢɚɩɚɡɨɧ ɚɪɟɧɞɧɵɯ ɫɬɚɜɨɤ ɜ ɌЦ Ʉɢɟɜɚ ($/ɤɜ. 
ɦ/ɦɟɫ. ɛɟɡ ɇȾɋ ɢ OPEX) 
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Ⱥɪɟɧɞɧɵɟ ɫɬɚɜɤɢ ɜ 
ɬɨɪɝɨɜɵɯ ɰɟɧɬɪɚɯ Ʉɢɟɜɚ 
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Ⱥɪɟɧɞɧɚɹ ɫɬɚɜɤɚ, USD Ⱥɪɟɧɞɧɚɹ ɫɬɚɜɤɚ, UAH 



Ɉɛɡɨɪ ɪɵɧɤɚ ɬɨɪɝɨɜɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ ɍɤɪɚɢɧɵ ɢ ɪɟɝɢɨɧɨɜ | ɂɬɨɝɢ I ɩɨɥɭɝɨɞɢɹ 2015 ɝɨɞɚ 

Ȼɪɟɧɞ ɋɬɪɚɧɚ ɌɊЦ 
Ɉɬɤɪɵɥɢɫɶ ɜ 2014 ɝɨɞɭ 

Pedro del Hierro, ɨɞɟɠɞɚ ɂɫɩɚɧɢɹ  Ƚɭɥɥɢɜɟɪ 
Sinsay (LPP Group), ɨɞɟɠɞɚ ɉɨɥɶɲɚ  King Cross, Ʌɶɜɨɜ 
Keddo, ɦɚɝɚɡɢɧ ɨɛɭɜɢ ȼɟɥɢɤɨɛɪɢɬɚɧɢɹ ɭɥ.Ʉɪɟɳɚɬɢɤ 
Vittorio Spernanzoni, ɨɛɭɜɶ ɂɬɚɥɢɹ ɭɥ.ɋɚɤɫɚɝɚɧɫɤɨɝɨ 
Twin  Set, 
ɠɟɧɫɤɚɹ ɨɞɟɠɞɵ 

ɂɬɚɥɢɹ Ƚɭɥɥɢɜɟɪ 

Paker, ɦɭɥɶɬɢɛɪɟɧɞɨɜɵɣ ɦɚɝɚɡɢɧ 
ɨɛɭɜɢ 

- Ocean Plaza 

Coffee Shop Company Ⱥɜɫɬɪɢɹ Ʌɶɜɨɜ, ɩɥ.ɋɨɛɨɪɧɚɹ, 2 

Paul, ɤɨɧɞɢɬɟɪɫɤɚɹ Ɏɪɚɧɰɢɹ ɭɥ. əɪɨɫɥɚɜɨɜ ȼɚɥ, 26 

Calzedonia, ɛɟɥɶɟ ɂɬɚɥɢɹ   Ʉɚɪɚɜɚɧ 
Intimissimi, ɛɟɥɶɟ ɂɬɚɥɢɹ   Ʉɚɪɚɜɚɧ 
Prenatal, ɨɞɟɠɞɚ ɞɥɹ 
ɛɟɪɟɦɟɧɧɵɯ 

ɂɬɚɥɢɹ Dream Town 

Vapiano,  ɫɟɬɶ ɪɟɫɬɨɪɚɧɨɜ Ƚɟɪɦɚɧɢɹ 
Arena City, Ʉɢɟɜ 

ɭɥ. Ƚɧɚɬɸɤɚ, 12, ɝ.Ʌɶɜɨɜ 

Peacocks, ɨɞɟɠɞɚ* ȼɟɥɢɤɨɛɪɢɬɚɧɢɹ ɉɢɪɚɦɢɞɚ 
Fika, ɨɛɳɟɩɢɬ ɒɜɟɰɢɹ Street retail, Ɋɨɜɧɨ 

I ɩɨɥɭɝɨɞɢɟ 2015 ɝɨɞɚ 

adL/ADILISIK, ɠɟɧɫɤɚɹ ɨɞɟɠɞɚ Ɍɭɪɰɢɹ 
Dream Town 
ɉɢɪɚɦɢɞɚ 

Udress, ɞɢɡɚɣɧɟɪɫɤɚɹ ɨɞɟɠɞɚ ɍɤɪɚɢɧɚ Gulliver 

Bosco*, ɫɩɨɪɬɢɜɧɵɟ ɬɨɜɚɪɵ Ɋɨɫɫɢɹ Art Mall 

Silenza, ɛɟɥɶɟ ɂɬɚɥɢɹ 
ɉɪɨɫɩɟɤɬ,  SФвMКХХ, DrОКЦ 

Town, Gulliver  

Betty Barclay, ɠɟɧɫɤɚɹ ɨɞɟɠɞɚ  Ƚɟɪɦɚɧɢɹ Ɉɫɟan Plaza 

Marina Rinaldi *, ɠɟɧɫɤɚɹ ɨɞɟɠɞɚ ɂɬɚɥɢɹ Ɉɫɟan Plaza 

Marella*, ɠɟɧɫɤɚɹ ɨɞɟɠɞɚ ɂɬɚɥɢɹ Ɉɫɟan Plaza 
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ɋɩɪɨɫ 

ɋɩɪɨɫ 
 
ɇɟ ɫɦɨɬɪɹ ɧɚ ɷɤɨɧɨɦɢɱɟɫɤɭɸ ɫɢɬɭɚɰɢɸ ɜ ɫɬɪɚɧɟ, 
ɜ ɱɚɫɬɧɨɫɬɢ ɧɚ ɫɧɢɠɟɧɢɟ ɩɥɚɬɟɠɟɫɩɨɫɨɛɧɨɫɬɢ 
ɧɚɫɟɥɟɧɢɟ, ɭɦɟɧɶɲɟɧɢɟ ɬɨɜɚɪɨɨɛɨɪɨɬɨɜ 
ɪɢɬɟɣɥɟɪɨɜ, ɫɨɤɪɚɳɟɧɢɟ ɩɥɚɧɨɜ ɪɚɡɜɢɬɢɹ, ɦɵ 
ɧɚɛɥɸɞɚɟɦ ɩɨɥɨɠɢɬɟɥɶɧɭɸ ɬɟɧɞɟɧɰɢɸ ɢ 
ɨɠɢɜɥɟɧɢɟ ɪɵɧɤɚ ɪɢɬɟɣɥɚ.  
 
ɇɚ ɩɪɨɬɹɠɟɧɢɢ I ɩɨɥɭɝɨɞɢɹ 2015 ɝɨɞɚ 
ɞɟɛɸɬɢɪɨɜɚɥɢ 4 ɧɨɜɵɯ ɛɪɟɧɞɨɜ ɧɚ ɭɤɪɚɢɧɫɤɨɦ 
ɪɵɧɤɟ, ɜ ɫɩɢɫɤɟ ɤɨɬɨɪɵɯ ɮɢɝɭɪɢɪɭɸɬ ɭɤɪɚɢɧɫɤɢɟ 
ɤɨɦɩɚɧɢɢ, ɱɬɨ ɝɨɜɨɪɢɬɶ ɨ ɪɚɡɜɢɬɢɟ ɨɬɪɚɫɥɢ. 
Ɍɚɤɠɟ  ɫɬɨɢɬ ɨɬɦɟɬɢɬɶ ɜɨɡɜɪɚɳɟɧɢɟ 3 ɢɡɜɟɫɬɧɵɯ 
ɛɪɟɧɞɚ: Bosco, Marella, Marina Rinaldi, ɤɨɬɨɪɵɟ 
ɫɜɟɪɧɭɥɢ ɞɟɹɬɟɥɶɧɨɫɬɢ ɜ ɤɨɧɰɟ 2014 ɝɨɞɚ. 
 
Ɍɚɤɠɟ ɩɪɨɞɨɥɠɚɸɬɫɹ ɩɟɪɟɝɨɜɨɪɵ ɫ ɤɪɭɩɧɵɦɢ 
ɦɟɠɞɭɧɚɪɨɞɧɵɦɢ ɨɩɟɪɚɬɨɪɚɦɢ (IKEA, H&M, 
Intersport, Cotton, Defacto, ɢɬɞ.), ɤɨɬɨɪɵɟ ɧɟ 
ɩɪɟɞɫɬɚɜɥɟɧɵ ɧɚ ɭɤɪɚɢɧɫɤɨɦ ɪɵɧɤɟ ɢ ɜɵɯɨɞ 
ɤɨɬɨɪɵɯ ɨɠɢɞɚɟɬɫɹ ɜ 2016 ɝɨɞɭ ɜɦɟɫɬɟ ɫ 
ɨɬɤɪɵɬɢɟɦ ɦɚɫɲɬɚɛɧɵɯ ɩɪɨɟɤɬɨɜ. 
 
ȼ ɫɜɹɡɢ ɫ ɧɚɩɪɹɠɟɧɧɨɣ ɜɨɟɧɧɨɣ ɨɛɫɬɚɧɨɜɤɨɣ ɢ 
ɛɨɟɜɵɦɢ ɞɟɣɫɬɜɢɹɦɢ ɧɚ ɜɨɫɬɨɤɟ ɍɤɪɚɢɧɵ, 
ɦɧɨɝɢɟ ɨɩɟɪɚɬɨɪɵ ɫɜɨɪɚɱɢɜɚɸɬ ɛɢɡɧɟɫ ɜ 
Ⱦɨɧɟɰɤɨɣ ɢ Ʌɭɝɚɧɫɤɨɣ ɨɛɥɚɫɬɹɯ ɢ 
ɩɟɪɟɦɟɳɚɸɬɫɹ ɜ ɛɨɥɟɟ ɛɥɚɝɨɩɪɢɹɬɧɵɟ ɪɟɝɢɨɧɵ 
(Ʌɶɜɨɜ, Ʉɢɟɜ). 

 



Ɉɛɡɨɪ ɪɵɧɤɚ ɬɨɪɝɨɜɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ ɍɤɪɚɢɧɵ ɢ ɪɟɝɢɨɧɨɜ | ɂɬɨɝɢ I ɩɨɥɭɝɨɞɢɹ 2015 ɝɨɞɚ 

ȼɵɯɨɞ ɡɚɪɭɛɟɠɧɵɯ ɛɪɟɧɞɨɜ ɜ 2013 ɝ. 
Ȼɪɟɧɞ ɋɬɪɚɧɚ ɌɊЦ 

Happylon Kazakhstan  Ocean Plaza 
LC Waikiki Turkey Ocean Plaza 
Armani Jeans Italy Ocean Plaza 
Cinnabon ɋɒȺ Ocean Plaza 
Style Avenue Czech Republic  Ocean Plaza 
Z-Generation France Ocean Plaza 
Petit Bateau France Ocean Plaza 
Bebe USA Ocean Plaza 
YAMAMAY Italy Gulliver 
Versace Collection Italy Gulliver 
Antica Murrina Italy Gulliver 
Hadley Russia Ocean Plaza 
Fabs Italy Gulliver 
Nautica ɋɒȺ  Sky Mall 
Kanzler Germany Ocean Plaza 

Camicissima Italy  Gulliver 

 Agent Provocateur UK Gulliver 
ȼɵɯɨɞ ɡɚɪɭɛɟɠɧɵɯ ɛɪɟɧɞɨɜ ɜ 2014 ɝ. 

Mango Megastore(Mango,  
Mango H.E., Mango kids) 

Spain Street retail 

Pedro del Hierro Spain Gulliver 
Sinsay (LPP Group) Poland  King Cross (Lviv) 
Keddo UK Street retail 
Vittorio Spernanzoni Italy Street retail 
Twin  Set Italy Gulliver 
Coffee Shop Company Austria Street retail (Lviv) 
Paul France Street retail 
Prenatal Italy Dream Town 
Vapiano Germany Arena City 
Peacocks UK Piramida 
Paker  - Ocean Plaza 
Cazledonia Italy Karavan 
Intimissimi Italy Karavan 
Fika Sverige Street retail (Rivne) 

ȼɵɯɨɞ ɡɚɪɭɛɟɠɧɵɯ ɛɪɟɧɞɨɜ ɜ 2012 ɝ. 
Ȼɪɟɧɞ ɋɬɪɚɧɚ ɌɊЦ 

Furla Italy  Ocean Plaza 

Dolce&Gabbana Italy   Mandarin Plaza 

MaxMara  Weekend Italy   Ocean Plaza 

Kari Russia - 

Trussardi Jeans Italy  Ocean Plaza 

Camper ɋɒȺ Karavan 

Napapijri Italy   Ocean Plaza 

Cinque Italy   Ocean Plaza 

Pepe Jeans ɂɫɩɚɧɢɹ Ocean Plaza 

Diesel Italy  Street retail 

Reiss UK Ocean Plaza 

Why Denis Romania Ocean Plaza 

Strellson Germany Ocean Plaza 

Suvari Turkey Ocean Plaza 

Michael Kors USA Ocean Plaza 

Marina Rinaldi Italy  Ocean Plaza 

   Atelier France Ocean Plaza 

   Valentino Italy  Street retail 

   Piazza Italia Italy  Ocean Plaza 

   W52 Jeans Portugal  Dream Town 

   Gilda Tonelli Italy  Ocean Plaza 

   KFC USA Ocean Plaza 

   S.Oliver Germany Sky Mall 

   Oviesse kids Italy  Ukraine  

   Soocre Greece Ocean Plaza 

Ⱦɢɧɚɦɢɤɚ ɜɵɯɨɞɚ ɡɚɪɭɛɟɠɧɵɯ ɛɪɟɧɞɨɜ ɧɚ ɪɵɧɨɤ ɍɤɪɚɢɧɵ 
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Ɉɛɡɨɪ ɪɵɧɤɚ ɬɨɪɝɨɜɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ ɍɤɪɚɢɧɵ ɢ ɪɟɝɢɨɧɨɜ | ɂɬɨɝɢ I ɩɨɥɭɝɨɞɢɹ 2015 ɝɨɞɚ 

Ɉɫɧɨɜɧɵɟ ɢɝɪɨɤɢ ɪɵɧɤɚ fashion ɪɢɬɟɣɥɚ ɍɤɪɚɢɧɵ 

 № Ƚɪɭɩɩɚ ɤɨɦɩɚɧɢɣ Ȼɪɟɧɞɵ 
Ʉɨɥɢɱɟɫɬɜɨ 
ɦɚɝɚɡɢɧɨɜ 

1 MTI 
Intertop, Plato, Geox, Ecco, Skechers, Clarks, MARC O'POLO, 
TIMBERLAND, Armani Jeans, Atelier de Courcelles, Napapijri ,Pandora, 
Urban United, Lee/Wrangler, Lenovo 

213 

2 
MD Group 

 
TOMMY HILFIGER, GANT, G-STAR RAW, OGGI, ACCESSORIZE, WALKER, 
DKNY Men, Pepe Jeans, Etam lingerie, Diesel, Fornarina  

123 

3 
City moda 

 
Marc Aurel, Reiss, Marina Rinaldi, Marc Cain, MAX&Co, Airfield,Rene Lezard, 
Bogner, Braxx 

72 

4 LPP Group Reserved, Cropp Town, House, Mohito, Sinsay 64 

5 Ultra jeans LОЯТ’s, Baldinini, Lagerfeld, Guess, Pierre Cardin 59 

6 Delta Sport Nike, Mexx, Converse 55 

7 Argo 
Mango, Benetton, Promod, Parfois, Orsay, Desigual, Only, Piazza Italia, Aldo, 
Argo Center 

54 

8 Inditex  Zara, Pull&Bear, Massimo Dutti, Bershka, Stradivarius, Oysho 52 

9 TransUkrainaIntersport Tally Weijl, Pimkie, Karen Millen, Oasis, Warehouse  45 

10 KarKat Fashion Group 
Springfield, Women'secret, Pedro Del Hierro, Cortefiel  
 

23 

11 BNS Trade Calvin Klein Jeans,Top Shop, Michael Kors 8 
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Ɉɛɡɨɪ ɪɵɧɤɚ ɬɨɪɝɨɜɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ ɍɤɪɚɢɧɵ ɢ ɪɟɝɢɨɧɨɜ | ɂɬɨɝɢ I ɩɨɥɭɝɨɞɢɹ 2015 ɝɨɞɚ 

• ȼ ɬɟɱɟɧɢɟ ɩɟɪɜɨɝɨ ɩɨɥɭɝɨɞɢɹ ɜ ɫɬɨɥɢɰɟ ɛɵɥɨ ɜɜɟɞɟɧɨ ɜ 
ɷɤɫɩɥɭɚɬɚɰɢɸ 2 ɨɛɴɟɤɬɚ: Ɍɐ «ȾɈɆȺ ɰɟɧɬɪ» (GLA - 7 000 ɦ2) ɢ Ɍɐ 
ɇɨɜɭɫ ɧɚ Ɂɞɨɥɛɭɧɨɜɫɤɨɣ, 7Ƚ (8200 ɦ2 ɝɢɩɟɪɦɚɪɤɟɬ ɢ  5 500 ɦ2 
ɬɨɪɝɨɜɵɯ ɩɨɦɟɳɟɧɢɣ). Ɍɚɤɢɦ ɨɛɪɚɡɨɦ, ɨɛɳɟɟ ɪɵɧɨɱɧɨɟ 
ɩɪɟɞɥɨɠɟɧɢɢ ɩɨ ɫɨɫɬɨɹɧɢɸ ɧɚ ɞɟɤɚɛɪɶ 2014 ɫɨɫɬɚɜɢɥɨ  1 094 639 
ɦ2 ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɵɯ ɬɨɪɝɨɜɵɯ ɩɥɨɳɚɞɟɣ, ɭɜɟɥɢɱɢɜ ɨɛɳɟɟ 
ɩɪɨɟɞɥɨɠɟɧɢɟ ɧɚ 2%. Ⱦɨ ɤɨɧɰɚ 2015 ɝɨɞɚ ɨɠɢɞɚɟɬɫɹ ɜɜɨɞ ɜ 
ɷɤɫɩɥɭɚɬɚɰɢɸ ɌɊɐ ɨɤɪɭɠɧɨɝɨ ɮɨɪɦɚɬɚ  «New Way» (GLA - 
16 200 ɦ2), ɪɚɫɩɨɥɨɠɟɧɧɨɝɨ ɧɚ ɩɟɪɟɫɟɱɟɧɢɢ 
ɭɥ.ȼɟɪɛɢɰɤɨɝɨ/ɭɥ.Ɍɪɨɫɬɹɧɟɰɤɨɣ ɢ Ɍɐ ɩɨ ɭɥ.Ɇɭɪɦɚɧɫɤɚɹ,6 (GLA – 
7000 ɦ2).  

• Ⱥɧɚɧɨɧɫɢɪɨɜɚɥɢ ɩɟɪɟɧɨɫ ɫɪɨɤɨɜ ɜɜɨɞɚ ɜ ɷɤɫɩɥɭɚɬɚɰɢɸ ɧɨɜɵɯ 
ɬɨɪɝɨɜɵɯ ɨɛɴɟɤɬɨɜ ɧɚ 2016 ɝɨɞ: Retroville, Podol Mall, Respublika, 
Lavina Mall, Blockbuster Mall. 

• ɋɟɝɦɟɧɬ ɬɨɪɝɨɜɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ ɩɟɪɟɠɢɥ ɲɨɤɨɜɵɣ ɭɞɚɪ: 
ɫɨɤɪɚɳɟɧɢɟ ɨɛɴɟɦɨɜ ɩɨɬɪɟɛɥɟɧɢɹ, ɬɨɜɚɪɨɨɛɨɪɨɬɚ ɪɢɬɟɣɥɟɪɨɜ, 
ɩɥɚɧɨɜ ɪɚɡɜɢɬɢɹ ɫɟɬɟɣ ɢ ɤɨɥɢɱɟɫɬɜɚ ɦɚɝɚɡɢɧɨɜ, ɪɟɡɭɥɶɬɚɬɨɜ ɱɟɝɨ 
ɫɬɚɥɨ ɫɧɢɠɟɧɢɟ ɚɪɟɧɞɧɵɯ ɩɥɚɬ ɧɚ 30-70%, ɪɨɫɬ ɜɚɤɚɧɬɧɨɫɬɢ ɫ 2% 
ɞɨ 7,5%, ɫɨɤɪɚɳɟɧɢɟ ɚɤɬɢɜɧɵɯ ɚɪɟɧɞɚɬɨɪɨɜ ɫ ɩɪɢɦɟɪɧɨ 1000 ɞɨ 
ɦɟɧɶɲɟ 100, ɚ ɬɚɤɠɟ ɫɨɤɪɚɳɟɧɢɟ ɬɟɦɩɨɜ ɜɵɯɨɞɚ ɧɨɜɵɯ ɞɥɹ ɪɵɧɤɚ 
ɨɩɟɪɚɬɨɪɨɜ ɜ 2 ɪɚɡɚ; 

• Ⱥɪɟɧɞɧɵɟ ɨɬɧɨɲɟɧɢɹ ɢ ɫɬɚɜɤɢ ɜ ɧɚɫɬɨɹɳɟɟ ɜɪɟɦɹ 
ɫɬɚɛɢɥɢɡɢɪɨɜɚɥɢɫɶ. ɋɮɨɪɦɢɪɨɜɚɥɫɹ ɪɵɧɨɤ ɚɪɟɧɞɚɬɨɪɚ, ɤɨɬɨɪɵɟ 
ɦɨɝɭɬ ɩɨɥɭɱɢɬɶ ɫɟɣɱɚɫ ɦɚɤɫɢɦɚɥɶɧɨ ɜɵɝɨɞɧɵɟ ɭɫɥɨɜɢɹ; 

• Ɂɧɚɱɢɬɟɥɶɧɚɹ ɪɚɡɧɢɰɚ ɫɬɨɢɦɨɫɬɢ ɚɪɟɧɞɵ ɜ ɧɨɜɵɯ ɢ 
ɫɭɳɟɫɬɜɭɸɳɢɯ ɨɛɴɟɤɬɚɯ; 

• ȼ ɤɢɟɜɫɤɢɯ Ɍɐ ɭɞɚɥɨɫɶ ɫɨɯɪɚɧɢɬɶ ɩɪɢɜɹɡɤɭ ɚɪɟɧɞɧɵɯ ɫɬɚɜɨɤ ɤ 
ɞɨɥɥɚɪɭ ɋɒȺ, ɤɨɬɨɪɵɟ ɮɢɤɫɢɪɭɸɬɫɹ ɧɚ ɩɨɤɜɚɪɬɚɥɶɧɨɣ ɨɫɧɨɜɟ; 

• ɉɪɨɰɟɧɬ ɨɬ ɬɨɜɚɪɨɨɛɨɪɨɬɚ ɫɬɚɥ ɤɨɦɩɟɧɫɚɬɨɪɨɦ ɩɚɞɟɧɢɹ 
ɚɪɟɧɞɧɵɯ ɫɬɚɜɨɤ; 

• ɉɪɨɢɡɨɲɥɨ ɩɟɪɟɪɚɫɩɪɟɞɟɥɟɧɢɟ ɬɨɜɚɪɨɨɛɨɪɨɬɨɜ ɢ ɩɨɬɨɤɨɜ 
ɩɨɫɟɬɢɬɟɥɟɣ ɫɪɟɞɢ ɬɨɪɝɨɜɵɯ ɨɛɴɟɤɬɨɜ ɢ ɪɢɬɟɣɥɟɪɨɜ; 

• ɉɨɬɪɟɛɢɬɟɥɶɫɤɢɟ ɧɚɫɬɪɨɟɧɢɹ ɩɨɫɬɟɩɟɧɧɨ ɜɨɫɫɬɚɧɚɜɥɢɜɚɸɬɫɹ, 
ɨɞɧɚɤɨ ɞɥɹ ɛɵɫɬɪɨɝɨ ɪɨɫɬɚ ɧɟɬ ɩɪɟɞɩɨɫɵɥɨɤ; 

• Ⱥɪɟɧɞɚɬɨɪɵ ɫɬɚɥɢ ɨɱɟɧɶ ɢɡɛɢɪɚɬɟɥɶɧɵ ɜ ɨɬɤɪɵɬɢɢ ɧɨɜɵɯ 
ɦɚɝɚɡɢɧɨɜ ɜ ɫɜɹɡɢ ɫ ɩɚɞɟɧɢɟɦ ɞɨɯɨɞɨɜ ɢ ɨɬɫɭɬɫɬɜɢɢ ɞɨɫɬɭɩɧɨɝɨ 
ɡɚɟɦɧɨɝɨ ɮɢɧɚɧɫɢɪɨɜɚɧɢɹ; 

• Ɋɢɬɟɣɥɟɪɵ ɨɩɬɢɦɢɡɢɪɨɜɚɥɢ ɪɚɫɯɨɞɵ, ɫɨɤɪɚɬɢɥɢ ɭɛɵɬɨɱɧɵɟ 
ɬɨɪɝɨɜɵɟ ɬɨɱɤɢ, ɧɚɢɛɨɥɟɟ ɩɪɨɝɪɟɫɫɢɜɧɵɟ ɫɟɬɢ ɢɧɜɟɫɬɢɪɨɜɚɥɢ ɜ 
ɦɚɪɤɟɬɢɧɝ; 

• Ⱦɥɹ ɧɟɤɨɬɨɪɵɯ ɪɨɡɧɢɱɧɵɯ ɫɟɬɟɣ ɷɬɨɬ ɤɪɢɡɢɫ ɫɬɚɥ ɜɪɟɦɟɧɟɦ 
ɚɤɬɢɜɧɨɝɨ ɪɚɡɜɢɬɢɹ; 

• ȼ ɬɟɤɭɳɢɯ ɭɫɥɨɜɢɹɯ ɩɨɹɜɢɥɢɫɶ ɜɨɡɦɨɠɧɨɫɬɢ ɢ ɧɢɲɢ ɞɥɹ ɪɚɛɨɬɵ 
ɭɤɪɚɢɧɫɤɢɯ ɩɪɨɢɡɜɨɞɢɬɟɥɟɣ 

• Ɍɟɧɞɟɧɰɢɹ ɪɨɬɚɰɢɢ ɚɪɟɧɞɚɬɨɪɨɜ ɢɡ ɨɛɴɟɤɬɨɜ ɫɬɪɢɬ-ɪɢɬɟɣɥ ɜ 
ɬɨɪɝɨɜɵɟ ɰɟɧɬɪɵ; 

• Ɇɚɪɤɟɬɢɧɝ ɢ ɩɪɨɞɜɢɠɟɧɢɟ ɫɬɚɥɢ ɜɚɠɧɵɦ ɮɚɤɬɨɪɨɦ ɭɫɩɟɲɧɨɣ 
ɪɚɛɨɬɵ Ɍɐ; 

• ɍɩɪɚɜɥɹɸɳɢɟ ɤɨɦɩɚɧɢɢ Ɍɐ ɨɩɬɢɦɢɡɢɪɨɜɚɥɢ ɷɤɫɩɥɭɚɬɚɰɢɨɧɧɵɟ 
ɪɚɫɯɨɞɵ ɩɪɢ ɷɬɨɦ ɧɟ ɫɨɤɪɚɳɚɹ ɪɚɫɯɨɞɵ ɧɚ ɩɪɨɞɜɢɠɟɧɢɟ 
ɨɛɴɟɤɬɨɜ; 

• Ⱦɨ ɤɨɧɰɚ 2015 ɝ. ɜɨɡɦɨɠɟɧ ɧɟɛɨɥɶɲɨɣ ɪɨɫɬ ɚɪɟɧɞɧɵɯ ɫɬɚɜɨɤ ɜ 
ɫɜɹɡɢ ɫ ɩɟɪɟɧɨɫɨɦ ɩɨɱɬɢ ɜɫɟɝɨ ɧɨɜɨɝɨ ɩɪɟɞɥɨɠɟɧɢɹ ɷɬɨɝɨ ɝɨɞɚ ɧɚ 
2016 ɝ; 

• ɋɨɯɪɚɧɹɸɬɫɹ ɯɨɪɨɲɢɟ ɩɪɟɞɩɨɫɵɥɤɢ ɞɥɹ ɩɨɤɭɩɤɢ ɧɨɜɵɯ ɮɪɚɧɲɢɡ ɜ 
ɜɢɞɭ ɫɬɚɛɢɥɢɡɚɰɢɢ ɫɢɬɭɚɰɢɢ ɜ ɫɟɝɦɟɧɬɟ, ɧɚɥɢɱɢɢ ɯɨɪɨɲɢɯ 
ɩɟɪɫɩɟɤɬɢɜɧɵɯ ɩɥɨɳɚɞɨɤ ɞɥɹ ɜɵɯɨɞɚ ɢ ɦɢɧɢɦɚɥɶɧɵɯ ɚɪɟɧɞɧɵɯ 
ɫɬɚɜɨɤ; 

• Ⱦɚɥɶɧɟɣɲɟɟ ɪɚɡɜɢɬɢɟ ɫɟɝɦɟɧɬɚ ɛɭɞɟɬ ɫɜɹɡɚɧɨ ɫ ɜɵɯɨɞɨɦ ɧɨɜɵɯ 
ɞɥɹ ɭɤɪɚɢɧɫɤɨɝɨ ɪɵɧɤɚ ɛɪɟɧɞɨɜ; 

• ȼ ɰɟɥɨɦ ɞɨ ɤɨɧɰɚ ɷɬɨɝɨ ɝɨɞɚ ɫɢɬɭɚɰɢɹ ɜ ɫɟɝɦɟɧɬɟ ɛɭɞɟɬ 
ɨɫɬɚɜɚɬɶɫɹ ɫɬɚɛɢɥɶɧɨɣ. 
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15.3% 

0.3% 

0.5% 

0.6% 

0.8% 

0.9% 

0.9% 

1.6% 

1.8% 

1.9% 

2.4% 

3.5% 

4.0% 

5.1% 

5.1% 

10.9% 

17.3% 

21.9% 

9.9% 

12.6% 

5.3% 

11.0% 

3.4% 

5.5% 

4.4% 

9.1% 

3.1% 

6.8% 

4.3% 

10.8% 

12.9% 

12.9% 

11.0% 

25.3% 

27.4% 

37.1% 

ɇɟɬ ɬɚɤɨɝɨ 

Ɋɵɧɤɢ ɝɨɪɨɞɚ 

ɌɊɐ 'Ɇɚɝɟɥɥɚɧ' 

ɐɌ 'Ⱦɚɪɵɧɨɤ' ɦ. Ʌɟɫɧɚɹ 

Ɍɐ 'Ʉɜɚɞɪɚɬ' ɛɭɥ.ɉɟɪɨɜɚ 

ɌɊɐ 'ɍɤɪɚɢɧɚ' 

ɌɊɐ 'Ɇɟɬɪɨɩɨɥɢɫ' 

Ɍɐ 'ɉɢɪɚɦɢɞɚ' 

ɌɊɐ 'Ɋɚɣɨɧ' ɭɥ.Ʌɚɜɪɭɯɢɧɚ 

ɌɊɐ 'Ⱥɥɚɞɞɢɧ' 

Ɍɐ 'PrШЦОЧКНК PКrФ'  ɉɪɨɦɟɧɚɞɚ ɉɚɪɤ 

ɌɊɐ 'Ƚɭɥɥɢɜɟɪ' 

ɌɊɐ 'ɉɪɨɫɩɟɤɬ' 

ɌɊɐ 'Ʉɚɪɚɜɚɧ' 

ɌɊɐ 'Ȼɨɥɶɲɟɜɢɤ' 

ɌɊɐ 'Sky Mall' ɋɤɚɣ Ɇɨɥɥ 

ɌɊɐ 'DrОКЦ TШаЧ' Ⱦɪɢɦ Ɍɚɭɧ 1,2 Ɉɱɟɪɟɞɶ 

ɌɊɐ 'Ɉɭɲɟɧ ɉɥɚɡɚ' ɦ. Ʌɵɛɟɞɫɤɚɹ 

Покупк̛ оде̙д̼ ̛ 
о̍у̛̏ 

Лу̸̛̹̜ 

• ȼ ɪɟɣɬɢɧɝɟ ɩɨ ɤɨɥɢɱɟɫɬɜɭ ɭɧɢɤɚɥɶɧɵɯ 

ɩɨɤɭɩɚɬɟɥɟɣ ɌɊɐ «Ɉɭɲɟɧ ɉɥɚɡɚ» 

ɡɚɧɢɦɚɟɬ ɥɢɞɢɪɭɸɳɭɸ ɩɨɡɢɰɢɸ. 37% 

ɨɩɪɨɲɟɧɧɵɯ ɠɢɬɟɥɟɣ Ʉɢɟɜɚ ɫɨɜɟɪɲɚɥɢ 

ɩɨɤɭɩɤɢ ɨɞɟɠɞɵ ɢ ɨɛɭɜɢ ɜ ɞɚɧɧɨɦ ɌɊɐ 

ɯɨɬɹ ɛɵ 1 ɪɚɡ ɡɚ ɩɨɫɥɟɞɧɢɟ ɩɨɥɝɨɞɚ.  

Ⱦɚɧɧɵɣ ɨɛɴɟɤɬ ɡɚɧɢɦɚɟɬ ɩɟɪɜɨɟ ɦɟɫɬɨ ɩɨ 

ɭɪɨɜɧɸ ɥɨɹɥɶɧɨɫɬɢ ɜ Ʉɢɟɜɟ. 22% 

ɨɩɪɨɲɟɧɧɵɯ ɜɵɞɟɥɢɥɢ «Ɉɭɲɟɧ ɉɥɚɡɚ» 

ɤɚɤ ɥɭɱɲɢɣ ɌɊɐ. 

• ȼɵɫɨɤɢɟ ɩɨɤɚɡɚɬɟɥɢ ɩɨ ɤɨɥɢɱɟɫɬɜɭ 

ɭɧɢɤɚɥɶɧɵɯ ɩɨɤɭɩɚɬɟɥɟɣ ɡɚɧɢɦɚɸɬ ɌɊɐ 

«Ⱦɪɢɦ Ɍɚɭɧ» ɢ ɌɊɐ «ɋɤɚɣ Ɇɨɥɥ» (27% ɢ 

25%, ɫɨɨɬɜɟɬɫɬɜɟɧɧɨ). ɉɨ ɭɪɨɜɧɸ 

ɥɨɹɥɶɧɨɫɬɢ ɩɪɟɨɛɥɚɞɚɟɬ ɌɊɐ «Ⱦɪɢɦ 

Ɍɚɭɧ» (17%). ɌɊɐ «ɋɤɚɣ Ɇɨɥɥ» ɧɚɡɜɚɥɢ 

ɥɭɱɲɢɦ ɜ ɝɨɪɨɞɟ 11% ɨɩɪɨɲɟɧɧɵɯ. 

ɉɨɤɭɩɤɢ ɜ ɬɨɪɝɨɜɵɯ ɰɟɧɬɪɚɯ ɢ ɦɧɟɧɢɟ ɨ ɥɭɱɲɟɦ ɌЦ 

*Д̦̦̼̌е п̛̬̏еде̦̼ ̏ ̬̭̌п̬еделе̛̛̦ ото̬̙̍̌̌̀т % у̛̦к̌л̵̦̼̽ покуп̌теле̜. Под у̛̦к̌л̦̼̥̽ покуп̌теле̥ под̬̌̚у̥е̏̌ет̭́ ̴ ̌кт покупк̛ ̵ от́ ̼̍ ϭ ̬̌̚ ̌̚ 
по̭лед̛̦е пол̐од̌. Кол̸̛е̭т̏е̦̦̼̜ оп̬о̭ ̛̙теле̜ К̛е̏̌ п̬о̏еде̦̦̼̜ ̥етодо̥ пок̬̏̌т̛̬̦о̐о ̭ т̦̌д̬̌т̛̚о̦̦̏̌о̐о ̛ ̦те̬̏̽̀ л̶̛о̥ к л̶̛у. В̼̍о̬к̌ ϴϬϬ 
̬е̭по̦де̦то̏, ̥ ̌к̛̭̥̌л̦̽̌́ по̬̐е̹̦о̭т̽ ̥е̦ее 3,5%. 
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1.6% 

2.0% 

7.9% 

18.6% 

4.6% 

5.2% 

9.1% 

13.1% 

38.0% 

Ɉɬɤɥɚɞɵɜɚɟɬɟ ɧɚ ɛɭɞɭɳɟɟ 

Ɉɩɥɚɬɚ ɩɨ ɤɪɟɞɢɬɭ 

Ɍɪɚɧɫɩɨɪɬ 

Ɉɩɥɚɬɚ ɤɨɦɦɭɧɚɥɶɧɵɯ ɢ ɞɪɭɝɢɯ 
ɭɫɥɭɝ 

ɉɢɬɚɧɢɟ ɜɧɟ ɞɨɦɚ 

Ɋɚɡɜɥɟɱɟɧɢɹ 

Ⱦɪɭɝɢɟ ɩɨɤɭɩɤɢ 

ɉɨɤɭɩɤɚ ɨɞɟɠɞɵ ɢ ɨɛɭɜɢ 

ɉɪɨɞɭɤɬɵ 

• ɋɪɟɞɧɢɣ ɭɪɨɜɟɧɶ ɟɠɟɦɟɫɹɱɧɨɝɨ ɫɟɦɟɣɧɨɝɨ ɞɨɯɨɞɚ ɤɢɟɜɫɤɢɯ ɞɨɦɨɯɨɡɹɣɫɬɜ ɫɨɫɬɚɜɥɹɟɬ ɩɨɪɹɞɤɚ 8 647 ɝɪɢɜɟɧ ɢɡ ɤɨɬɨɪɵɯ 70% 
ɩɪɢɯɨɞɢɬɫɹ ɧɚ ɩɨɬɪɟɛɢɬɟɥɶɫɤɢɟ ɪɚɫɯɨɞɵ. ɉɨɧɢɠɟɧɢɟ ɭɪɨɜɧɹ ɩɨɬɪɟɛɢɬɟɥɶɫɤɢɯ ɪɚɫɯɨɞɨɜ ɫɨɩɭɬɫɬɜɭɟɬ ɭɜɟɥɢɱɟɧɢɸ ɜ ɫɬɪɭɤɬɭɪɟ 
ɪɚɫɯɨɞɨɜ ɞɨɥɢ ɤɨɦɦɭɧɚɥɶɧɵɯ ɩɥɚɬɟɠɟɣ. 

0.6% 

5.9% 

13.1% 

25.9% 

10.5% 

20.9% 

4.6% 

1.5% 

17.0% 

Ɇɟɧɟɟ 2959 ɝɪɧ 

2960-4719 ɝɪɧ 

4720-6479 ɝɪɧ. 

6480-8239 ɝɪɧ. 

8240-9999 ɝɪɧ. 

10 000 - 14 999 ɝɪɧ 

15 000 - 19 999 ɝɪɧ. 

20 ɬɵɫ. ɝɪɧ ɢ ɜɵɲɟ 

Ɂ/Ɉ 

С̬ед̛̦̜ у̬о̏е̦̽ ̭е̥е̜̦о̐о до̵од̌ – 

ϴ ϲ4ϳ т̼̭. ̬̦̐*. 
Чело̏ек ̏ ̭е̥̽е – 3.22 

Ра̭п̬еделе̛̦е по у̬ов̦ю дохода* 

 

Ра̭п̬еделе̛̦е ̭е̥е̜̦ых т̬ат, % 

 

Кол̸̛е̭т̏е̦̦̼̜ оп̬о̭ ̛̙теле̜ К̛е̏̌ п̬о̏еде̦̦̼̜ ̥етодо̥ пок̬̏̌т̛̬̦о̐о ̭ т̦̌д̬̌т̛̚о̦̦̏̌о̐о ̛ ̦те̬̏̽̀ л̶̛о̥ к л̶̛у. В̼̍о̬к̌ ϴϬϬ ̬е̭по̦де̦то̏, ̥̌к̛̭̥̌л̦̽̌́ 
по̬̐е̹̦о̭т̽ ̥е̦ее 3,5%. 

 



Ɉɛɡɨɪ ɪɵɧɤɚ ɬɨɪɝɨɜɨɣ ɧɟɞɜɢɠɢɦɨɫɬɢ ɍɤɪɚɢɧɵ ɢ ɪɟɝɢɨɧɨɜ | ɂɬɨɝɢ I ɩɨɥɭɝɨɞɢɹ 2015 ɝɨɞɚ 

Ʉɨɧɬɚɤɬɧɚɹ ɢɧɮɨɪɦɚɰɢɹ 
 

ȼɚɞɢɦ ɇɟɩɨɫɟɞɨɜ 
ɉɪɟɡɢɞɟɧɬ ɤɨɦɩɚɧɢɢ 
vvn@utg.kiev.ua 
 
ȿɜɝɟɧɢɹ Ʌɨɤɬɢɨɧɨɜɚ 
Ⱦɢɪɟɤɬɨɪ ɤɨɦɩɚɧɢɢ 
loktionova@utg.kiev.ua 

ȼɢɤɬɨɪ Ɉɛɨɪɫɤɢɣ 
Ɋɭɤɨɜɨɞɢɬɟɥɶ ɞɟɩɚɪɬɚɦɟɧɬɚ ɫɬɪɚɬɟɝɢɱɟɫɤɨɝɨ ɤɨɧɫɚɥɬɢɧɝɚ 
v.oborsky@utg.kiev.ua 
 
Ⱦɢɧɚ Ʉɚɬɟɪɟɧɸɤ  
Ⱥɧɚɥɢɬɢɤ ɞɟɩɚɪɬɚɦɟɧɬɚ ɫɬɪɚɬɟɝɢɱɟɫɤɨɝɨ ɤɨɧɫɚɥɬɢɧɝɚ 
d.katerenyuk@utg.kiev.ua 
 
 

«ɍɤɪɚɢɧɫɤɚɹ Ɍɨɪɝɨɜɚɹ Ƚɢɥɶɞɢɹ» (UTG) - ɤɪɭɩɧɟɣɲɚɹ ɧɚɰɢɨɧɚɥɶɧɚɹ ɤɨɧɫɚɥɬɢɧɝɨɜɚɹ ɤɨɦɩɚɧɢɹ ɜ 
ɫɮɟɪɟ ɧɟɞɜɢɠɢɦɨɫɬɢ. ɋɟɝɨɞɧɹ UTG – ɷɬɨ 55 ɜɵɫɨɤɨɤɜɚɥɢɮɢɰɢɪɨɜɚɧɧɵɯ ɫɩɟɰɢɚɥɢɫɬɨɜ ɢ ɛɨɥɟɟ 
500 ɤɥɢɟɧɬɨɜ. ɍɱɚɫɬɢɟ ɜ 450 ɛɢɡɧɟɫ-ɩɪɨɟɤɬɚɯ ɢ ɩɪɨɜɟɞɟɧɢɟ ɛɨɥɟɟ 700 ɢɫɫɥɟɞɨɜɚɧɢɣ ɪɵɧɤɚ 
ɩɨɡɜɨɥɹɸɬ ɧɚɦ ɛɵɬɶ ɧɚɞɟɠɧɵɦ, ɨɬɜɟɬɫɬɜɟɧɧɵɦ ɢ ɤɨɦɩɟɬɟɧɬɧɵɦ ɩɚɪɬɧɟɪɨɦ. 

Ɋɚɛɨɬɚɹ ɫ ɧɟɞɜɢɠɢɦɨɫɬɶɸ ɥɸɛɨɝɨ ɪɚɡɦɟɪɚ ɢ ɬɢɩɚ ɧɚ ɪɚɡɧɵɯ ɷɬɚɩɚɯ ɩɪɨɟɤɬɚ, ɦɵ ɝɚɪɚɧɬɢɪɭɟɦ 
ɜɵɫɨɤɢɣ ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɵɣ ɭɪɨɜɟɧɶ  ɢ ɢɧɞɢɜɢɞɭɚɥɶɧɵɣ ɩɨɞɯɨɞ ɤ ɩɨɫɬɚɜɥɟɧɧɵɦ ɡɚɞɚɱɚɦ.  

Ⱦɚɧɧɚɹ ɩɪɟɡɟɧɬɚɰɢɹ ɹɜɥɹɟɬɫɹ ɩɭɛɥɢɤɚɰɢɟɣ ɨɛɨɛɳɟɧɧɨɝɨ ɯɚɪɚɤɬɟɪɚ. Ɂɚ ɢɧɮɨɪɦɚɰɢɸ, ɚɧɚɥɢɬɢɤɭ ɢ 
ɩɪɨɝɧɨɡɵ, ɪɚɡɦɟɳɟɧɧɵɟ ɜ ɞɚɧɧɨɦ ɨɛɡɨɪɟ «ɍɤɪɚɢɧɫɤɚɹ Ɍɨɪɝɨɜɚɹ Ƚɢɥɶɞɢɹ» ɧɟ ɧɟɫɟɬ ɸɪɢɞɢɱɟɫɤɨɣ 
ɨɬɜɟɬɫɬɜɟɧɧɨɫɬɢ ɜ ɨɬɧɨɲɟɧɢɢ ɜɨɡɦɨɠɧɵɯ ɩɨɬɟɪɶ ɬɪɟɬɶɢɯ ɥɢɰ ɜɫɥɟɞɫɬɜɢɟ ɢɫɩɨɥɶɡɨɜɚɧɢɹ ɪɟɡɭɥɶɬɚɬɨɜ 
ɨɬɱɟɬɚ.  

Ʌɸɛɚɹ ɩɭɛɥɢɤɚɰɢɹ ɢɧɮɨɪɦɚɰɢɨɧɧɵɯ ɦɚɬɟɪɢɚɥɨɜ ɢɡ ɭɤɚɡɚɧɧɨɝɨ ɨɬɱɟɬɚ, ɰɟɥɢɤɨɦ ɥɢɛɨ ɱɚɫɬɢɱɧɨ, ɜɨɡɦɨɠɧɚ 
ɥɢɲɶ ɫ ɭɩɨɦɢɧɚɧɢɟɦ ɤɨɦɩɚɧɢɢ ɤɚɤ ɢɫɬɨɱɧɢɤɚ ɞɚɧɧɵɯ. 

 
 

 

ȻɅȺȽɈȾȺɊɂɆ ɁȺ ȼɇɂɆȺɇɂȿ 
 

 

Ʉɨɧɬɚɤɬɧɚɹ ɢɧɮɨɪɦɚɰɢɹ 
 

«ɍɤɪɚɢɧɫɤɚɹ Ɍɨɪɝɨɜɚɹ Ƚɢɥɶɞɢɹ» 
ɭɥ. Ɇɟɱɧɢɤɨɜɚ, 2Ⱥ (ȻЦ «ɉɚɪɭɫ») 

Ʉɢɟɜ 01601, ɍɤɪɚɢɧɚ 
Ɍɟɥ.: (+380 44) 537 23 64 
www.utgcompany.com 
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